Zoom meet Chris & Bekka 21 OCT 


Hexa Online Services
1.CREATE A SOCIAL MEDIA CALENDAR...

- This is a way for client to see the scheduled post in one view and see its captions (snippets). It’s also a way for them to put their ideas say they have a content or caption that they wanna post. - Discuss with Dave and Mandy if they want this or not.

2.DIGITAL MARKETING CONTENTS...

 •    TYPES OF CONTENT

a. Awareness (About you)

- Brand introduction

- Introduction about your ALBUM/MUSIC)

- Content that can educate, inspire and entertain

- Live performance (could acoustic, just a song or 2, depends)

b. Consideration (What do they get?)

- Benefits of the brand (what differs you from competitors)

- Discount

- Free resources

c. Decision (Proof)

- Testimonials from people who purchased the product or attended

concerts

 •    SUGGESTED CONTENTS: VIDEO

-Life testimony as a musician...

-Tell about songs from your new album, the lyrics meaning and how you wrote it...

-Tell something about your bandmate...

-Team something about your experience (What is music to you and how did it change your life?)...

 •    CONTENT SCHEDULING:

Monday:        Content from client with the link of website

Wednesday:           Original content with the link of website

Friday:        Original content with the link of website+

Sunday:        Decision post (Live performance, etc)

3.WEEKLY MEETING...

When: Wednesdays at 4pm (manila) / 9am (UK)

What to discuss:

 •    Insights

 •    Contents

 •    Strategy

4.STRATEGY...

 •    ??% off from the album when they like, comment (at least 10 friends on FB) and share the post.

 •    Ask close-friends/family members to share what we will post in the next few weeks.

 •    On weekly video post/live – greet / shout out the top fans/supporters


$100/week via PayPal for one month trial beginning November 2020

Hexa Online Services 
Bekah  +63 998 927 5540
Chris Umea

rcraymundo91@gmail.com
rbkhornilla@gmail.com
Like and share this post and tag 10 of your friends in the comments and your name will be entered into the draw to get one of these!
Morganisation Links
https://www.facebook.com/morganisation.co.uk
https://www.instagram.com/scottmorgandave/
https://twitter.com/zn102

BARCODE:

The barcode epic… 

Tried to launch the Album thru LANDR but their site defeated me. (Uploading mastered tracks that don’t need re-mastering not obvious). So DISTROKID….   UPC from Distrokid= 1945 2650 3562

barcoding.com      select UPC-A  with options: ‘includetext’  (this must be written in)    
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STARTHERE ~ ABOUT ~ PODCAST  SEENIN  JOIN

Wait — You're not done!

You have to confirm your
email.

Be sure to check your spam folder for your
confirmation email and mark me as a “safe
sender”.

You half-awesome person, you! You subscribed
to Unsettle which means you are taking the first
step to putting your ideas into action!

You're only half-awesome right now, because




Hey presto, barcode.  


Colin Owen – RedBook Master CD   Banner Dims:   2m x 1.5m   Velcro on edges to fix to stands.

Single Promotion Plan – Joseph Watt  20 Oct 2020  07530 987420

Artist Profile Preparation

Here are a few things that you should get prepared before the release. Aim to have all these ticked off at least 3 weeks before a release. You’ll only have to do these things once.

Claim Spotify Profile

You will want to claim/verify your Spotify profile. This way you’ll be able to add a profile image, a bio, social media/Wikipedia links and share your favourite playlists. It’s a great way to engage your fans, and once claimed, you can pitch songs to Spotify Editorial Playlists. If you go to this link, it’ll guide you through the process.

https://artists.spotify.com/c/access

Claim Deezer Profile

Not as critical as Spotify as the platform engagement is different, but follow this link to claim your Deezer Artist profile and add a profile image and bio.

https://backstage.deezer.com/user/login

Claim Apple Music Profile

Same as above. Artists with profile pictures engage fans quicker on streaming services. Follow this link: https://artists.apple.com
Spotify Playlisting

Spotify, though not the be all and end all of platforms, is critical when promoting. It’s the

easiest platform on which to engage with fans and other users, submit to editorial playlists, private playlists, and work to influence their algorithmic playlists. I’ll break my Spotify promotion plan into stages. Some stages can be monotonous but it’s a numbers 

game!


Spotify Editorial Playlists

The ‘holy grail’ of Spotify playlists are editorial playlists. These are the playlists curated by Spotify employees and their largest playlist has 13.5million followers. 

Fortunately, you can pitch directly to Spotify. Once you’ve claimed your artist profile, from your dashboard you can pitch your songs. You can pitch one at a time, and you’ll need to fill out a few details. I encourage you to do this at least 2 weeks in advance of the release date. That way they have time to get to it, and your song will automatically be added to your followers’ ‘Release Radar’ algorithmic playlists. More information can be found here https://artists.spotify.com/faq/promotion#pitching-music-to-playlist-editors
Soundplate

One of the best tools to use is the ability to submit to individual user playlists on Spotify. I’ll go through some tools, starting with Soundplate. Soundplate allows users to submit their playlists to the site. You can find a list of these here 

https://soundplate.com/new-spotify-playlists/ 

This is time consuming, but I recommend you do research through the 

site and compile a list of playlists that might be useful for you. Do note, the site 

[image: image3.png]Anyway, please confirm your subscription. If you don't, | can't give you all that
awesome free stuff you signed up for. | won't be able to teach and give you:

How to get the motivation, inspiration, and direction to get started

on building your own career

How to realize your potential without having to work within the confines of a
traditional 9-5 (yes, you have a choice!)

Helpful ideas on what to start and how to keep your momentum going
Helpful tricks and tips on focus: how to get more of it, how to work through
periods of overwhelm, and how to produce more focused work.

Iwant you to be able to book a one-way ticket to Europe without sacrificing your
life and livelihood if you want to, too.

So go to your inbox and click the confirmation Link that I just sent you. That
way, | can send you my best material for free ... and we can both stop the tears
of forgetfulness forever.
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DAVE MORGAN's musical past hails from the ‘brum-beat’ groups of the 60's & 70's, including THE
UGLY'S and MAGNUM. His songs were recorded by IAN CAMPBELL, THE MOVE, WISHFUL
THINKING and others. Dave's song HIROSHIMA was twice a European hit, reaching No.4 in the
German charts sung by the artist SANDRA

In the 80’s Dave was in the stage line-up of the Electric Light Orchestra and a studio musician on ELO’s
album SECRET MESSAGES, plus on Jeff Lynne’s ARMCHAIR THEATRE album.

Dave’s long time collaboration with Richard Tandy (ELO's keyboard player) resuited in the album EARTH
RISE, and together with guitarist Martin Smith, the CD compilation THE BC COLLECTION. Dave teamed
up with Martin Smith again in 2012 to produce ACROSS THE DIVIDE.

For a limited time Dave is giving away a free single from SIX albums.

COMPLETE FORM below to download the free tracks.

First Name

Last Name

Marketing Permissions

To receive the songs confirm that you are happy to
occasionally hear from Dave Scott-Morgan via e-mail
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CD Baby   Cancel album / release

To cancel digital distribution just follow these steps:

1. Log into your account CD Baby account.  Go to “Album & Singles”  ( or “View All Releases”

2. (  “view/edit” ( Distribution header ( "Cancellation Options" button. Fill form and submit

We will issue take-down notices to our partners and content will be removed from their sites in 30 days.
Cancellation is permanent and irreversible. 

Cancel physical distribution program
submit a request   (https://support.cdbaby.com)  and let us know that you’d like to cancel your title.  
By canceling, this will pull your titles from our wholesalers and our store. Please include the following:

Username,  Mailing address on file,  Artist name - Album title, 

Discs returned or recycled? If returned, provide address where we should send them.

How much do UK radio stations pay per play?

Well actually, radio stations don’t pay YOU per play, they pay two royalty-collection organisations:

· the Performing Rights Society (PRS for music) - an organisation that collects royalties for songwriters, composers and publishers

· Phonographic Performance Limited (PPL) - an organisation that collects royalties for performers and record labels).

These two organisations then dish this income out to you (or your representatives) in various instalments. And it’s worth noting that the amount of money the radio stations pay per play isn’t static - it boils down to the size of each radio station’s listenership, which of course varies year by year.

PRS per-play payment examples

PRS members can log in to the PRS site and view a very detailed set of figures from the PRS regarding how much each station is currently paying per the PRS play - there’s a few PRS examples below for the big music stations (July 2016):

· BBC Radio 1: £13.63 per minute

· BBC Radio 2: £24.27 per minute

· BBC 6 Music: £5.25 per minute

PPL per-play payment examples

Obtaining ‘per-play’ data from the PPL is a lot harder - despite several trawls of the PPL website, I can’t find a simple overview of royalty rates per station. (I’ve fired off an email to them however asking for data - I will update this post with relevant info when I hear back).

In the meantime the I’ve sourced some pay-per-play examples from publishing company Sentric Music’s blog:

· BBC Radio 1: £37.76 per minute

· BBC Radio 2: £82.07 per minute

· BBC 6 Music: £8.06 per minute

(Note that this data is from 2013, so a little out of date).

The PRS and PPL also collect ‘per-play’ royalties from thousands of other radio stations across the country (not to mention TV stations too, and many other sources).

Compulsory mechanical licenses are secured by the Harry Fox Agency ("HFA"). 
legally-mandated fee is 9.1¢ per song sold in the U.S. 
 
It’s easy to see why getting your hands on these royalties matter…

Even the top-line figures above give you a clear idea of why getting your ducks in a row when it comes to radio royalties matters.

Suppose you are fortunate to get a 4 minute track playlisted on Radio 2, obtaining 15 plays over the space of a fortnight. 
Combining the PRS and PPL figures gives you a total-pay-per-play figure of £106.34 per minute. Multiply that by your total number of minutes played - 60 - and you'd end up generating £6830.40 in royalties in just two weeks. And that’s just from one station - getting playlisted on Radio 2 often leads to playlisting on many other stations across the country too, which will further increase your radio royalty revenues.

Of course, deductions will need to be made from any income generated by radio play - depending on your situation, managers, labels and publishers will all be taking their slice of pie, but it’s a sizeable sum to kick things off with.

How to ensure you don’t leave your radio money on the table

So, now that we’re all drooling at the prospect of Radio 2 playlisting and making nearly £7k in a fortnight, it’s time to look at how you avoid leaving that sort of money on the table. Thankfully, this is relatively straightforward (if a bit time-consuming).

· First, ensure that you become a member of PPL and the PRS. Without this membership, it is next to impossible to get paid royalties for radio play.

· Second, obtain ISRC codes from the PPL for the tracks you intend to send to radio. These allow radio stations to identify you as the owner of the track.

· Third, encode these ISRC codes on your CDs and MP3. Generally a mastering engineer or CD manufacturer can help you with the former, and you can use software like KID3 to add them to MP3s.

· Fourth, register the individual tracks with PPL and the PRS. (Where PPL is concerned, you’ll need to have a list of all the performers on the tracks to hand, along with their PPL numbers).

Finally, you may find it beneficial to involve a publisher or a publishing administrator in proceedings, as they will be familiar with the whole process and may be able to speed things up, highlight any errors or suggest ways that you can squeeze a bit more revenue out of proceedings. As a starting point though, the above steps will offer some important protection against missing out on radio royalties.

Facebook & Manychat

Manychat

Pro plans ($10 / mo) include monthly email sends up to subscriber limit (500 subscribers = 500 emails per month). Additional emails are billed at $0.003 per email ($3.00 per 1,000).
After activating SMS Marketing, you can send up to 50 Messages for free during the first month. Additional Message sends are billed at 0.01$ per Text Message and 0.02$ per Multimedia Message. Phone no’s and incoming messages are free. Automatically send contact data you collect to MailChimp.

Accept payments inside of Facebook Messenger using your PayPal Business account OR  Stripe account

(one or the other, not both) This will activate the “Buy Button” in Flow Builder.

Mailchimp linked to Morganisation account 
Field linked= email_address

Stripe Merchant Name=   WWW.DAVESCOTTMORGAN.COM

Stripe Merchant Email For Orders=  dave@scottmorgan.co.uk

Email Info     Company / Organization =scottmorgan.co.uk
Address =  Bodenham Road, Birminham B31 5DR, UK
Billing= Visa ending in 7384.  Billing email= dave@scottmorgan.co.uk
Facebook 24+1 Rule

From the time/day a person opts in, you can send endless promotional messages THAT day. 

After that, only ONE promotional message per day (+endless non promotional messages)

This rule stops you spamming customers who are not interested in your product (no engagement). 

Facebook can take away privileges if you break the rule. Sponsored (paid for) messages disobey this rule. 
20% or less of Ad image should be text.

Budget:  Select Lifetime or perDay  - If insufficient for timespan FB will alert minima!

Automation > Sequences

AD:   CTA options:   
Apply now
Contact us

Learn More

Message Page

Shop Now

Sign Up

Subscribe

Hi  Just to let you know I’m doing another Solo at Grimm Doo set on Thursday at 7pm.
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Great. If you have a question you'd like me to tackle - type it here... 

See you there! (Don't forget you can Message me on air). 

Hey there, I will be Solo at Grimm Doo again this Thursday, 7pm. 
Head over to https://www.facebook.com/morganisation.co.uk/      

FB Fundraiser  16 May
I'm so chuffed you've been liking the Solo@GrimmDoo sessions and say a big 'thank you' to those who have shown their appreciation. During this Lockdown period I’m keeping the production line going by flying in the digital universe but I need fuel for that even - and the pipes’s running dry with nothing flowing in from any of my streams as a performing artist or flight instructor. There’s new stuff on the flight log now: like online collaborations, mastering and distribution platforms, and of course a plentiful supply of tea and food for Poppy. So to everyone who supports my music - in words, in encouragements or in dosh, I send a big hug. Thank you, this wouldn’t work without you. 

So to all supporters and encouragers I send a big hug. And to everyone I say thanks and if you want, please donate through the paypal link:  https://www.paypal.me/morganisation

Grimm Doo has always been grimm but it's a whole lot grimmer during this Lockdown period! 
I'm so chuffed you've been liking the Solo@GrimmDoo sessions and say a big 'thank you' to those who have shown their appreciation both in words and dosh! 

Fuel to keep flying in the digital universe.  My plans are to produce more music in the next slice of time, but also to re-release the old MORGAN album.

Last Updated: April 3, 2019

FB Personal Fundraiser Policies

Fundraisers should accurately and honestly describe what the funds will be used for. Please give enough information in your fundraiser description so that Facebook and other users can clearly understand how you'll be using the money. Personal fundraisers should be created for the types of causes in following guidelines: 

Business. Examples include costs for business-related expenses such as rent or payroll.
Community Projects and Groups.eg: improvement projects, volunteer activities and club activities.
Crisis Relief. Examples include costs for public crises and natural disasters.
Education. Examples include costs for tuition, books and classroom supplies.
Faith. Examples include costs for missions, community events and resources.
Family. Examples include childcare costs, costs for adoption and help for relatives.
Hobbies. Examples include costs for crafting equipment and supplies that support hobby or skill development.
Medical. Examples include costs for medical procedures, treatments and injuries.
Memorial and Loss. Examples include costs for funerals, living costs after losing a loved one.
Personal Emergency. Examples include costs for a house fire, theft or a car accident.
Pets and Animals. Examples include costs for veterinary bills, rescue and protection efforts.
Sports and Competitions. Examples include costs for sports equipment, pageants and travel expenses.
Travel. Examples include costs for school trips and emergency travel.
Volunteering. Examples include costs for service equipment and supplies and travel expenses.
“Hey, it’s [artist name] and you’re listening to my new single, [song name]. If you like what you hear, click the banner and follow me on Spotify.” 
Spotify 23 May 2020
The One that got Away

Stuck inside a Machine

Go-Getter Lady

SEVEN

Highland

21-Today

Soundcloud 24 May 2020:
https://soundcloud.com/davescottmorgan/i-have-a-dream/s-s0hLGcvr577
https://soundcloud.com/davescottmorgan/ihaveadream-radiomix/s-wamnBsanzVz 

Ad snippets
British songwriter, author, inventor with ELO pedigree

FB Targeting ideas

ELO,  The Beatles,  John le Carre

Winston Churchill,  Lance Wallnau
God, Christianity

Klaatu Barada Nikto
60s British Guitar Music
Geopolitics

Likely engagement with US political content (conservative)
MAY 14
My name is Dave Scott-Morgan. I’m from Great Britain and I’m a songwriter, author, inventor of gadgets. I love the music of The Beatles, of Electric Light Orchestra. I was with ELO but I’m still a fan of Jeff’s music. I love British history, I love Winston Churchill, I love God, I love the Lord Jesus, I love old films – ‘Klaatu Barada Nikto’ and ‘Here’s looking at you kid’ I love books by John le Carre and I follow a guy named Lance Wallnau.  Tonight I’m here to play my songs across the digital universe. 

I am not selling tickets to this mini live show but have made the 'Shop Now' link available if you wish to show your appreciation. Thank you - I appreciate that you like my music
Ask Your Community for SupportWhen you need to raise money for something or someone important to you, your friends can help. Create a fundraiser on Facebook in a few quick steps.

The Grimm Doo fundraiser for struggling musicians 
Solo @ Grimm Doo fundraiser
Grimm Doo has always been grimmm but it's a whole lot grimmer during this Lockdown! Morganisation has got plans to release a lot more music in the next few months (including the old MORGAN album) but I need finances to keep the production line going! I'm so chuffed you've been liking the music and say a big thank you to those who have already shown their appreciation. 

Please make donations through this paypal link. Thanks in advance 😄 https://www.paypal.me/morganisation

How to create Hype for the new release 

Let’s dive into some of the ways to help give your release a better chance of success in the run-up to your release date...

Upload early
The earlier you upload your music to your distributor, the more time you’ll have to make the most of all the advice below and run a successful promo campaign in the lead-up to your drop release..

We’d recommend uploading at least 4-6 weeks before your planned release date. 

It’s not unheard of for artists to upload their tracks months in advance. You could even make a release plan for the entire year, uploading multiple releases due to drop across 12 months or more.

Pitch for playlists
Once your release is in Spotify’s system, you can pitch it directly to their official playlists editors.

You can do the pitching through Spotify for Artists, but you’ll want to do it well in advance of your release date. At least a couple of weeks before.
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Spotify’s editors get pitched thousands of tracks every week, so make sure they have time to hear and consider yours.














Share your pre-save link
Pre-save and pre-orders can make a big difference to your release day stream and download numbers.

Not only that, but the algorithm on platforms like Spotify and Apple Music notices when users pre-save your music, boosting your chances of landing on algorithmic playlists like Release Radar and Discover Weekly. 

Create teasers
Give your fans and followers a taste of your new release before it drops! Posting a 15 second snippet of your track or a sneak peak at your album artwork is a great way to whet their appetite.

You can use software like Adobe Premiere and After Effects to create awesome video teasers. You could start by creating an mp4 video clip, laying a part of your finished audio (maybe the track's hook?) over your artwork. 

Update your profiles
Make sure your social media and streaming platform profiles are all up-to-date with your latest artwork and press shots.
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Update your header images to plug your upcoming tracks and pin your pre-save links to the top of your profile. Some artists even change their name on Twitter to the name of their next release and when it drops!

 

Let everyone who visits your profile know where to pre-save your music


Secure press coverage
A good PR campaign in the run up to release day can help a track achieve even more momentum and reach an audience that might otherwise miss it.

Upload your release as a private Soundcloud link or unlisted YouTube video and send it out to all the music blogs and journos you can find a couple of weeks before your release.

Your Value Ladder      Creating Your Offer
Value Ladder:        Free –> $10 –> $50 –> $200 –> $1k –> $5k –> $10k
Examples:
Free - Conversation
· New song

Free - Contest / Giveaway
· Win 4 tickets + meet & greets

($1/m) Free - Street Team
· Free giveaways - Flasks, Posters, New Music

· Connect with private community

· Early access to new music, videos, etc. 

· Livestreams

($20) $7 shipping - Low Ticket Offer - Starter Pack Bundle
· Free + Shipping

· Exclusive Merchandise

· Autographed Picture
· Fridge Magnet
· Stickers
· Guitar pick
· Handwritten note - first 100 only
Pop socket

Bracelet

Temporary tattoos
($150) $60 - VIP Upgrade - Merch Bundle
· T-Shirt

Hat


Poster
· Handwritten lyrics from song of your choice - first 100 only

· 1 VIP meet & greet to a show

· Exclusive digital content

· Acoustic song

· New song

· Demo


· Sweatshirt

Koozy


Drawstring Backpack

· Sunglasses

Lighters

Phone Cases
Necklaces

($197) $97/y or $10/m - Inner Circle
· 1 year access to Inner Circle

· Inner Circle Merchandise

· Inner Circle T-Shirt

Signed Poster
VIP Platinum Pass
· private monthly livestreams

· automatic VIP meet & greets

($2500) $1k - Weekend Retreat
· 10 people

· Come to studio & hang out

· Be in a music video

· Have an adventure

· Includes Airbnb & meals (you cook for them / with them)

($10,000) $5k - Private Party
· I come to you

· Play private show for you, friends, & family

($25,000) $10k - Ultimate Experience
· Go on a 2 week adventure w/ the artist

· Cruise Ship getaway

· Ayahuasca trip

· Luxury trip in Bali

Facebook Live Videos

During your Facebook Live broadcast, you’ll see the number of live viewers, the names of any friends who are tuning in, and a real-time stream of comments. Once you’ve ended your broadcast, the post will save to your profile or Page

Live broadcasts can be up to four hours long.


1. Plan your broadcast

As President Dwight Eisenhower once said, “Plans are worthless, but planning is essential.”

Before you begin Facebook streaming, take some time to think about what your broadcast is about, what you want to say (or do) in it.

Prepare a list of talking points to have on hand. 
2. Be yourself

While viewers expect social video to be polished, audiences often enjoy the opposite in Facebook Live video. Production value tends to be less professional and more raw, which many viewers perceive as more authentic. The appeal of Facebook Live is its unedited and raw nature.

3. Notify followers in advance

Let people know about your live stream in advance with teaser posts on Facebook and other networks.Facebook says letting your audience know about your live stream in advance “builds anticipation.” Be sure to also ask viewers to subscribe to Live notifications so they will always know when you go live. (All they have to do is click the Follow button at the bottom of your Facebook Live video).

4. Check your Internet connection and equipment

Check your equipment before you begin broadcasting. Try setting your Facebook Live audience to Only Me to preview how well your lighting and sound equipment is working before sharing the video with your fans.

5. Write a compelling description of your video

Tell people what your video is about. Make it clear why people would want to watch.

6. Tag other people and your location

Leverage the tag options for your Facebook Live video to increase your chances being discovered by new viewers and building engagement. For example, if you’re interviewing an influencer in your Live stream, tag them in the video. When you do, they’ll show up in their followers newsfeeds — increasing your video’s reach and drawing in new audiences.

When you tag your location, you personalize your post by letting audiences know where you are. Let your audience know that! 
7. Remember people might join part-way through

Not everyone will join your live stream right away. Facebook says they prioritize videos more than three minutes long “that inspire people to continue watching.” So don’t try to cram everything into the first couple of minutes, since some people might miss what you say.

A classic radio interview technique is every so often, say your guest’s name at the start of a question to let viewers know who you’re talking to without disrupting the conversation.

A brand watermark or branded background can also help make sure people have some context for what they’re watching as soon as they join your live stream.

This is another reason why it’s important to write a compelling and informative description of your video, and also leverage the tagging features mentioned before.

8. Engage with your audience

As with any kind of social content, engagement is key on Facebook Live video. Facebook recommends saying hello to commenters by name, then responding to their comments.

It can be tricky to keep up with audience comments if you’re the one hosting the video. If possible, assign someone to help respond to comments as they come in.

Think about what resources you might need in advance so you can have a list at your fingertips as the questions start to come in. eg Album covers, CD samples, books, artwork. 
To encourage engagement, try pinning a comment that asks viewers a question relevant to your video content. Just write your comment, post it, then tap it and tap Pin this Comment.

9. Reuse your work

Your live video remains visible on Facebook after it ends. But you should consider editing it into one or more shorter videos that highlight certain key points or great moments.You can then share these as regular Facebook videos, or post them to other social networks. Mention that the content comes from a Facebook Live stream to encourage fans to follow you on Facebook or sign up for Live video notifications if they want to be the first to see your new live video content .

10. Go live on a regular schedule

The Facebook algorithm considers “how frequently viewers return to watch your content and how many you retain on a weekly basis.” That means broadcasting live on a regular schedule will encourage viewers to return regularly, since they know what to expect from you and when.

11 Facebook Live video ideas

Q&A and interviews

Facebook Live provides a great platform to interview an industry leader. Not only can you stream out the entire thing to your audience, but viewers can also ask questions via the comments.

Breaking news and announcements

We mentioned before how important it is to jump on trends. That’s what makes streaming news and announcements so great on Facebook Live.

Performances and live events

Facebook Live is a perfect platform for streaming live events such as: Concerts and Workshops

Doing so opens the experience to a wider audience — which is great if the live event you’re streaming is produced by your brand.

Streaming live at events also helps boost that all-powerful FOMO (fear of missing out) factor, helping to build hype and anticipation for your next event. This is great if you want your followers to join you at another event later on.

Go behind the scenes

Behind-the-scenes content is incredibly popular — and for good reason. It gives your audience a peek at what goes into making the brand they love so much.

Facebook Live takes things one step further by giving the audience the opportunity to interact, ask questions, and influence the direction of the broadcast in real-time.

Product demos and tutorials

Hosting a product demo or a how-to tutorial is a great way to engage your followers — while showing off the products and services of your business.

Host a regularly scheduled live show

With the introduction of Facebook Watch, Facebook is encouraging the creation of regular video programming and going after exclusive rights to live broadcasts. While Watch might not be the best fit for all businesses, anyone can create a regularly scheduled Facebook page live video series. 
Grimm Doo online 
On-Line collaboration productions. 
Guitar solos, keyboard-synthesiser parts,  

I send a rough mix with lah-di-dahs and instructions or ideas of what I am looking for. You send me a remix with your part on it  plus a wav stem with your part isolated on its own.

Grimm Doo Solo tour week 1

https://www.facebook.com/watch/live/?v=1114423478921896&ref=watch_permalink
Music with a message.
Patreon = To help me keep this schedule and to keep on producing work 

If you support me through Patreon you will get exclusive heads-up of new tracks at least One Month before the published release date. 

ZOOM  online meeting utility

(Download from Zoom.us)

Sign–up free   (100 Participants > 40mins)   > Create account

Start hosting a class

Join audio

Start video     (^ = change cameras etc)

Invite  >  copy URL   >  send email with url + meeting password data 

Manage participants     More  > Mute participants on entry

Share screen       Screen /   Screen Whiteboard.

chat

record

Reactions

End meeting

Personal meeting ID   977-289-5930    https://us04web.zoom.us/j/9772895930
Stripe  >  Craft CMS  > runs on Composer php management utility 
Stripe emergency authorisation=  oztf-nsno-rvyv-ybel-dkzj
Payoneer Recovery Code= LMICI5AD

www.paypal.com/webaccept
PayPal buttons on Facebook:
Only on Pages, not on profile!

Web:
https://www.paypal-community.com/t5/Merchant-Products-and-Services/How-to-add-a-PayPal-button-link-to-your-Facebook-page/td-p/568152
IM = Instant Messaging so an IM client is eg: Messenger

CDbaby

866-534-3612 


<form action="https://www.paypal.com/cgi-bin/webscr" method="post" target="_top">

<p><input name="cmd" value="_s-xclick" type="hidden"><br /><input src="https://www.paypalobjects.com/en_US/GB/i/btn/btn_donateCC_LG.gif" name="submit" alt="PayPal – The safer, easier way to pay online!" type="image" border="0"></p>

<p><img alt="" src="https://www.paypalobjects.com/en_GB/i/scr/pixel.gif" width="1" height="1" border="0"></p>

</form>

Christmas Song:

BMG Chrysalis  Los Angeles
6100 Wilshire Blvd., Ste. 1600
Los Angeles, CA 90048
323-969-0988
Email: info.us@bmgchrysalis.com

Christmas song:  (via via Matt)

EMI CMG MUSIC
P.O. Box 5085
Brentwood, TN 37024
615-371-4400
Email: licensing@capitolcmgpublishing.com
Web: emicmgpublishing.com        Styles: CCM worship, gospel

chris.huth@bmg.com


10 Mar 20

Hi Chris

Thanks for your attention to my telephone enquiry today.

By way of background, BMG account to me for several of 

my songs, one of which ('Hiroshima') has been quite successful 

in Europe. In view of this history I thought I would make an 

approach to BMG to see if it could at this time represent to 

production and A&R contacts, a Christmas song I have just 

written.

I appreciate your assistance in putting me in touch with the 

appropriate office at BMG. 

Best regards

DaveScott-Morgan   (aka David Morgan)

UK cell: +44 7791 466201

ktye@peermusic.com


03 Mar 20

Hi Kenny

Attached is my Christmas song. 

It's so unapologetically typical and cliched I thought this has got to do well!

Be grateful if you could let me know if its something Peer could run with or not.

(Attached: 'A very very Merry Christmas' in mp3 format)

I look forward to hearing from you

Many thanks for your help.

Dave Scott-Morgan  

(in the last century Dave Morgan!)

OBS Open Broadcast Software. Latest Update 2019                          9 Mar 2020
The main user interface is organized into five sections: scenes, sources, audio mixer, transitions, and controls. Scenes are groups of sources like live and recorded video, text and audio. The mixer panel lets the user mute the audio, and adjust the volume through virtual faders, and apply effects by pressing the cogwheel next to the mute button. The control panel has options for starting/stopping a stream or recording, a button to transform OBS to a more professional Studio Mode (see below), a button for opening the settings menu and a button to exit the program. The upper section has a live video preview, used to monitor and edit the current scene. The user interface can be switched to a variety of themes, including both dark and light themes, depending on what the user prefers. 

When in Studio Mode, there are two canvas preview windows, the left one for modifying and preview of non-active scenes, while the right window is for preview of the live scene ("Preview" and "Program" respectively). In the middle there is a secondary transition button, allowing for transitioning to the non-active scene in the left window using user-defined "quick transitions". 

There are some simple tutorials on the Internet that show how to use Open Broadcaster Software. 

YouTube Stream data:

url=rtmp://a.rtmp.youtube.com/live2

Key-6pkm-gm6h-yjxm-9j68
vMix Reg Key= BASIC-LWHQTVNWRVNW
Typical Streaming Requirements:

Canon HF-R800   (£150) ( HDMI output (  Video Capture Device USB ( Computer

(Optical Zoom not digital!)

Logitech C920 Camera £40  (USB)
vMix $150 for 4 overlays, 1000 inputs.   ($90 on upgrade)
Use 50% od upload speed available. 93 checked out at 8.6 Mbps so use 4 Mbps.

Output at 1920 x 1080  or  1280 x 720
Music Glue

Menu Option   FREE MUSIC goes to landing page: 

Get your 6 FREE songs!

Thanks for the interest in my music.

Although downloading these songs is unlikely to change your life forever (!!!)

I trust that, as you listen, you will find a favourite.    Thanks - Dave.

To make sure the e-mails go to your inbox and not SPAM please add this email address to your contacts... dave@morganisation.co.uk

To receive the songs confirm that you are happy to occasionally hear from Dave Scott-Morgan via e-mail.

You can unsubscribe at any time by clicking the link in the footer of our emails. Your data is NEVER shared.

We use Mailchimp as our marketing platform. By clicking below to subscribe, you acknowledge that your information will be transferred to Mailchimp for processing. 
Mailchimp is connected via Audience ID (set in MusicGlue): d65fedc5cd  
which hooks up to:   

Tomorrows News Audience
Bandcamp
You can create your own subscription service on Bandcamp! For the monthly or annual fee of your choosing, your fans not only get the satisfaction of knowing they’re supporting you in a sustainable way, they also receive:

> All the new music or shows you make, streaming instantly to their mobile device via the Bandcamp app, and also available as a high-quality, DRM-free download.

> Any number of releases from your back catalog, given to them immediately as a bonus when they subscribe.

> Any track or album you designate as subscriber-only (great for live recordings, demos of forthcoming tracks, interviews, b-sides, and so on).

> The option to purchase any merchandise item you designate as subscriber-only (for first dibs on tickets, signed or limited edition items, house concerts, etc.).

> Exclusive access to your subscriber community, where you can post messages, photos and video, and converse with just your paying supporters.

> Whatever else you dream up. Guest list spots, album credits, video chats, lessons… it’s entirely up to you.

Your biggest fans just want everything you make, and they don’t want the hassle of going through a transaction every time you put out something new. Subscriptions are not only more convenient for those fans, they also create predictable revenue for you. We want Bandcamp to be an important part of how any artist develops a sustainable career.
Artist Subscriptions work on the principle that the biggest fans are less interested in funding just one album than they are in supporting you in a sustainable way. 

The cost is 15% of whatever you set as your subscription fee, plus a processing fee of 2.9% + 30¢. (drops to 10% if earnings are $5,000 + in the preceding year). Subscriber-exclusive merch stays at 10%. Bandcamp use Stripe for payments. 
stevelawson.net   ---

Lovely citizens of the Internet, welcome to Dave's digital universe! 

This is - without doubt - the single best way to support what I do: 

• Make sure you never miss a release.
• Get at least two subscriber-exclusive albums a year (quite possibly more!).
• Receive *at least* two new albums a year. (in the 1st year of the subscription there were two public albums AND 6 subscriber-only...  more

What you get:

· All the new music I make streaming instantly on your mobile device via the free Bandcamp app, and also available as a high-quality download.* 

· Exclusive access to the Morganisation fan community. 
These back-catalog and subscriber-only releases: 

 XTD     Hi5     BUB     SEV    R2    ER   CarlWayne sings Dave     Morgan 70s album on Ampex 
  The option to purchase exclusive merchandise: 

Complete Works - 7 albums on USB Stick (Subscriber Offer) 
  A 15% discount on all my merchandise. 

  The satisfaction of knowing you’re supporting me in a sustainable way.

have a rummage around and see what you find. The subscription is by FAR the best way to keep track of the many musical goings on! 

Welcome to Dave’s Upper Room (it used to be called my Top Table).
You are here because you’re interested in my music or maybe because I used to be with ELO and you expect some ELO memorabilia. Well sorry, there’s not much of that to be had here, but I do have 50 years worth recorded material which I am making available on a subscriber only basis. 

As a studio Musician I make a lot of music in my home studio (called Grimm Doo) and although with my group ‘Morganisation’, I do play a few gigs, the fact is that there really isn’t a business model in existence which makes creating my music sustainable. 

for me to keep creating music without using some 

and keep the volume of aiudienmce i need as a studio musician,

This Model to help me keep making music 

I realise that I am sat on an enormous volume of archive material, and that has all the virtue of heritage and nostalgia. 
Subscription you get back catalogue plus everything that comes out in the next 12 months. 
Once you sign up there will be a page of archive material open up. 

I want to have a conversation with people who are interested in my music, not just getting ELO memorabilia! 
You Tube caters for short attention 
all the music you get from me stays yours the minute you get it. If you stop subscribing it’s still yours, but of course you won’t then get any more new stuff. 


Dawn Beyer website

Connect with Dawn

Dawn is sending out emails while she's out on the road, click the button to connect!

ALSO RECEIVE COUPONS, UPDATES, AND FREE DOWNLOADS in special emails from The real Nashville. 

Email                            BUTTON:   Hear from Dawn 
Facebook no longer supports FBML. Please refer to the articles on Facebook iFrame.
Using a Facebook page, you can potentially access millions of users, engage them in conversation, you can also use the opportunity to increase the number of donations you receive. Using PayPal's "Donate" button, you can enable Facebook users to give to your organization online.

Step 1 
Visit paypal.com and register for a business account. If you choose "non-profit" as the category of your business, you might have to provide PayPal with more information about your organization so PayPal can verify that you are a charitable project.

Step 2

Click on the "Merchant Services" tab in your account and select "Accept Donations." Enter your details on the next page and then click on "Create Button" to access the HTML code for your donation button. Copy this code onto your browser's clipboard by holding down "Ctrl-C."

Step 3

Go to facebook.com and type "FBML" into the search box. Select the app labelled "Static FBML" then confirm you want to install the app by clicking "Add to my Page" to the left-hand side of the page. The app's name stands for "Facebook Markup Language" and will allow you to add the HTML code for the donation button to your page.

Step 4

Load your Facebook page where you want to place the button. Click on "Edit Page," scroll down to "Applications" and select "FBML." When you click on this, you will see a page with a blank text box.

Step 5

Edit the title of the text box to include the content you want, for example "Donate to (name of your organization)." Press "Ctrl-V" to paste the code for your PayPal donate button into the blank box below.

Go back to your Facebook page and select the button marked "Add a New Tab" at the top of the page. Select the tab labelled with the title you specified for your donate button, for example "Donate to (name of your organization)." A tab for donations containing your PayPal donation button will now appear on the tab bar at the top of your Facebook page.

PayPal button 

<form action="https://www.paypal.com/cgi-bin/webscr" method="post" target="_top">

<input type="hidden" name="cmd" value="_s-xclick" />

<input type="hidden" name="hosted_button_id" value="NX236EF4RUG2Y" />

<input type="image" src="https://www.paypalobjects.com/en_US/GB/i/btn/btn_donateCC_LG.gif" border="0" name="submit" title="PayPal - The safer, easier way to pay online!" alt="Donate with PayPal button" />

<img alt="" border="0" src="https://www.paypal.com/en_GB/i/scr/pixel.gif" width="1" height="1" />

</form>
Shareable url:

https://www.paypal.com/cgi-bin/webscr?cmd=_s-xclick&hosted_button_id=NX236EF4RUG2Y&source=url

Sample pitch on Music Gateway

I am a singer/songwriter with a large catalogue of new material ready to go. I am a pianist with a drummer and guitarist and am looking for the last pieces of the puzzle to take my songs out live. My songs are hooky and strong - I want to lift them with beats and band… PLEASE NOTE I AM LOOKING FOR SOMEONE TO PLAY LIVE WITH US. Could you be the missing link ; my Dave Stewart, my Ryan Lewis? I am looking for a collaborator, an MD to pull together the whole sound with me. I’m open-minded and excited about taking my songs in any direction. These songs should be heard…let's make it happen... Otis Redding, Nina Simone, Yazoo, Macklemore, Chris, Portugal the Man, Bowie, Melody Gardot Send me your top track. I look forward to hearing from you! Abi Hercules

KS Rewards

Early Bird (£10)


3 backers

If you don't have a CD player or a living room big enough for me to play in, but you do have a hot pair of headsets for your phone - you can be first to receive a Digital Download of the ‘SEVEN’ album.
Est delivery: Jul 2019

Chocks away! (£25)



15 backers

You will receive hot off the press a SIGNED copy of ‘SEVEN’ the new album by Dave Scott-Morgan + Digital Download so you can enjoy SEVEN while on the run.

Est delivery: Jul 2019

Your name’s in the book (£40)

23 backers

Your signed copy of ‘SEVEN the new album by Dave Scott-Morgan’ will arrive with my autobiography ‘Patterns in the Chaos’ SIGNED to you. For this pledge you will also receive a personalized thank you note + Digital Download of SEVEN album + Digital Download of my six previous albums: – The BC Collection, Reel Two, Earth Rise, Across the Divide, Bubbles and Highland.

Est delivery: Jul 2019

A seat at The Table (£100)


8 backers

All right! Of course, get a signed copy of the new SEVEN album but also gain membership to my exclusive Top Table fan club, with access to exclusive demos, vintage music, discounted offers and behind the scenes posts and podcasts. As well as that, your support for my album will be accredited with your name on the album sleeve. (I will be asking you how you want your name written - or if you want to to be anonymous).

Est delivery: Jul 2019

Telephone Line (£150)


0 backers

WE'LL SPEAK ON THE PHONE (20 minutes or so) about anything you care to discuss. Please don't ask about other people's secrets, but anything to do with my music and career is fair game. For this pledge you will also receive a SIGNED copy of ‘SEVEN’ the new album by Dave Scott-Morgan + Digital Download of album.

Your own song (£200)


1 backer

For this pledge, along with a signed copy of the new album (of course), and your name on the album sleeve, you will receive a personal video or live-stream of me singing one of my songs (any one of mine that's not an instrumental!). You choose the song but if it's 'Last Train' then I'll be taking it down a couple of octaves! (video on YouTube, WhatsApp or Skype as you prefer).


Loose in the Hoose                     1 backer
Hello lovely kickstarter person
I want to thank you for coming on board my album project with me. SEVEN has got some great songs on it. There, I’ve said it! For years I wouldn’t have, but I find myself getting cheekier lately! I have to admit you’re helping me do that because of your encouragement in this funding support. 

It’s the first time I have tried this kickstarter thing and I know for many of you it was a first time too. And honestly, I am really chuffed by your response. So now I am going away, down into my boiler room to dust the machinery and clear the shelves for a bit of extra space and to check that ‘elf and safety’ regs are still being adhered to…  

Mandy has made a huge chart with landmark dates on it – do this by this date and by that date that has to be sorted and ready to go! I am stood to attention with my satchel open, waiting for the envelope carrying the sealed orders. The motorbike is at the end of the path ready for me to jump on and blaze off in a rasp of blue smoke, but where to? There is no HQ with generals in it. Not any more. Now I am the record company and I am in charge of A & R (pardon me what does that mean?). I am also the distribution manager and if I happen to be passing the promotions office I usually nip in and stir the tea for them. 

The recordings are pretty much complete now but there’s an awful lot of details to attend to - ‘i’s to be dotted and ‘t’’s to be crossed. That’s okay. It’s no problem because you have made it okay. So from me down here in the boiler room, a big thanks for letting me know there is a real fan out there waiting to hear my music. 
Hang in there until July the seventh. 

Crowd Funding Eg Leah

I am constantly working on existing music or writing new music. I guess my ‘thing’ is melody and yes, lyrics too. I tend to go for Beatlesque indie-pop songs, with a symphonic overtone thrown in now and then. There’s probably a genre for that but I don’t know what it is you call it. 
As a musician I’ve been on stage and on record with the world famous Electric Light Orchestra. That was in the 80s. Before that, I played bass with the heavy metal group Magnum. Before that – yes there was a Before That! - Way back at the dawn of time I was in a psychedelic Brum Beat group called ‘The Ugly’s’ while at the same time writing songs for Birmingham’s first super group ‘The Move’. Since then I’ve recorded oodles of stuff with my pal Richard Tandy (ELO’s keyboard player), I’ve also had a spell working as commercial pilot for an air taxi company and in fact I still work part time as a Flight Instructor now. I’ve also been a church pastor for ten years and produced a total of 6 CDs of almost exclusively self-penned songs.   

You would think I would be able to reach into my pocket and get my new SEVEN album produced no problem. But the fact is without your help I can’t fund this project to anywhere near the level that I want to. There is the origination costs of recording and mastering the audio and creating the artwork and producing the CD package. On top of that there is a promotional budget needed for video and online ads. So I’m using this crowd fund platform and I’m counting on you, my fans, to get this album project produced in good shape and to be made available in the first instance to you, and also of course, for the big wide world out there. 
Perks eg:
Mega download: All albums plus personal home recordings

CD and teashirt
Signed CD a week before release

Secret link to Listening party on Google hangout

Able to ask questions


Thank You Foto card

Digital Download of all music I’ve released


Ultimate Fanny Pack £1000:
Private access to any and all fotos and footage during recording

VIP access to any shows in area

Name in CD booklet
Super dooper Merch offers 


+ SEVEN album on credit card usb 

+ full color booklet SIGNED to you 

+ SEVEN T-Shirt 

+ YOUR NAME listed on the album artwork as a co-producer 

+ Hardcover photo book of favorite shots from my music career













YT Plan:

Regular YT videos

Encourasge viewers to subscribe
Use end screens, cards, study analytics.


Dawn       Daily Dose December

Created using FB Fan page (artist page) and PayPal and Paypal.me
Free LIVE performance on FB Live 

Virtual Tip Jar

FB Fan Page programmable button goes to Landing page 


FB LIVE tips

  Plan your broadcast. ...     

  Notify followers in advance. ... 

  Check your Internet connection and equipment. ... 

  Write a compelling description of your video. ... 

  Tag your location. ... 

  Remember people might join part-way through. ... 

  Engage with your audience
Video:  Tell people what you’re raising funds to do, how you plan to make it happen, who you are, and why you care about this project.    
Release plan – Some of the budget will be for Facebook promo

GS1 = UPC Code provider
0207 092 3500 

www.gs1uk.org
support@gs1uk.org

Bar Codes
Cdbaby:  $20 for albums. $5 for singles.

CDB assign a unique UPC barcode that is good until the end of time.

The UPC barcode is YOURS. You can use it anywhere you’re selling your album or single.

Entertainment journalist for Express & Star and Shropshire Star. (reviewed Rebecca Downes  rebecca.stanley@expressandstar.co.uk

Coven-based producer Mark Viner Stuart (& tour manager)
Pennywort by Laura Turner

SEVEN by MOrganisation

£10 or more  Thumbs Up

You are a pal. A fine friend indeed. I send to you all my best wishes and love.

£25 or more  High Five

Thank you. I knew I could depend on you. I appreciate and value your support. You get all my love and a couple of added extras: A signed copy of the SEVEN album and a digital photo from Behind-the-Scenes.

£50 or more  Big Hug

Flippin eck you are feeling generous! We'll be there in no time with this kind of contribution... So this is for you: A signed copy of the SEVEN album, A signed copy of my book ‘Patterns in the Chaos’, a digital photo from Behind-the-Scenes A personal thank you shout-out on our social media pages A Private Link to the album before it is released to the public.

£100 or more  Kiss on The Cheek

What a stellar contribution... a contribution that deserves to be recognised in the credits. INCLUDES: All the rewards listed in the previous  categories plus digital copies of my previous albums and, And You will be thanked in the credits. 

£250 or more   Kiss on both cheeks (French Style)

Ok you are an essential part of the team now. You are making the completion of this album possible. As a thankyou, you are invited back stage when we do the live album launch along with a guest. INCLUDES: All the rewards in the previous categories.

£500 or more   A Big Kiss On The Lips

Come aboard the Team. Be our Associate Producer. You are a STAR. INCLUDES: Your Name in the credits as an Associate Producer  plus All the rewards in the previous categories.

£1,000 or more  A Full on Smooch

Woweee. What can I say? Welcome aboard. You are now an Executive Producer. You are a mega part of this album’s success. Your Name is credited as Executive Producer plus All the rewards in the previous categories

CD Baby
Social video monetization on YouTube, Facebook, Instagram, Oculus, and more

Is a separate opt-in so be sure to check the box! CDbaby works with social video platforms to deliver songs properly ID’d.

Sync licensing service is included at with CD Baby Standard AND Pro Publishing distribution. 
We’ve gotten big placements for artists on HBO, Showtime, NBC, FX, MTV, and many more.

interactive streaming:  
CD Baby Pro Publishing registers music with collection societies around the world to collect publishing royalties generated by Global interactive streaming activity. 
Interactive streaming is when the user chooses exactly what they want to hear; think Spotify, Apple, etc.

Admin Publishing Deal with CDbaby PRO (CBP) or Tuncore (TCP)

Both guys mentioned that there's a lot of work that goes into setting up all of the songs around the world (makes sense) so they really don't want you to get out of the agreement in the first year while they are in the process of tracking down royalties and registering the songs (fair). However, both guys also said that if there are extraneous circumstances (like you get an offer for a $500,000 publishing deal) they'll let you out. Once you get out, though, both companies will still most likely be receiving royalties to which they will still pay out (and take their commission) until your new publishing company has completely taken over all collection duties and notified all reporting agencies around the world.

Tune Core Publishing TCP:
The term lasts 1 year and automatically renews year to year. To end your agreement, TCP requires an email at least 60 days in advance of the year anniversary of when you signed up. You are able to pull individual songs at any time by sending them a request here. 

CDbaby PRO  CBP:
The term lasts 1 year and automatically renews quarter to quarter (not year to year). You can opt out at any time by sending an email to CDBaby@CD Baby.com with a request to cancel and your termination will become effective 30 days after they get the email, BUT they have an "Exploitation Period" which lasts "until the later of (a) the end of the Term or (b) twelve (12) to eighteen (18) months after you submit the Composition to us." Meaning if you signup today and decide to end your agreement tomorrow, CBP will still collect, take commission and pay out royalties to you for 12-18 months. If you signup today and end your agreement a year from today, CBP will still collect, take commission and pay out royalties to you for the rest of the term (90 more days (a calendar quarter) because their term renews quarter to quarter after the first year).
Bar Codes $20 for albums. $5 for singles.
CDB assign a unique UPC barcode that is good until the end of time.

The UPC barcode is YOURS. You can use it anywhere you’re selling your album or single.

Digi Distribution = $49 per album and $9.95 per single



$49 Album distribution 

$89 Album with Publishing  ($35 single)

Hi guys.  Dave Scott Morgan here.

I have been working on some songs for a new album called 7, and I’d really like to get this music to you. 
In order to get the new CD made I am trying out something called Kickstarter for the first time. 
Now Kickstarter is an all or nothing funding system....  if it doesn’t reach its budget nothing happens!
I have about £500 worth of pledges made so far mainly from people who have pre-ordered the new album and who want to get my other albums too, which are in the rewards I offer. 
I would love it if you turn out to be one of the people who values my music and who wants to be one of the team – a Morgansier.
The links to Kickstarter.com and YouTube are below.
And please hook up check it out. If you can  

Become one of the team and support my new Morganisation album 7. 
Thanks for listenig  hope to see you soon.

https://www.kickstarter.com/projects/davescottmorgan/champion-daves-new-album
xuemeiweng95@gmail.com

	Email contacts
	%

	USA
	31

	GB
	28

	CANADA
	5

	AUSTRALIA
	4

	GERMANY
	4

	SPAIN
	2

	ITALY
	2

	POLAND
	2

	FRANCE
	1

	KOREA
	1

	NETHERLANDS
	1

	NEW ZEALAND
	1

	RUSSIA
	1

	SWEDEN
	1


DSM sales  1 Jan – 1 Apr
Music Glue=£185.98   16 units  Av Spend £14.31
12 customers (UK 5, US 2, Germany 2, France, Ireland, Australia)  

Top Sellers

5  Top Table Membership      

4  BC Collection CD
3  EarthRiuse CD

3  Reel 2  CD

1  On a Plane digital
By Nation incl. free downloads
Northern Ireland    17

England                  3

Germany                2

USA                       4

Brazil                     1

Australia                1

CDbaby      $70
LANDR + Tunecore =  $20
No Activity on Bandcamp
see GDR.xls



xuemeiweng95@gmail.com

	Music Distributors
	infoDate
	Album
	 
	Single
	 
	Releases

	 
	 
	 
	 
	 
	 
	 
	

	TuneCore
	2016
	 
	$29.99 Setup then $49.99 annual
	 
	$9.99 Setup then $9.99 annual
	 
	21 Today

	0% commission
	
	
	
	
	
	
	

	Digital Distribution only
	
	
	
	
	
	
	

	 
	 
	 
	 
	 
	 
	 
	

	CD Baby
	2016
	 
	$49 Setup.  No annual
	 
	$9.95 Setup  No annual
	 
	BC Collection CD

Across the Divide CD
Earth Rise CD

Reel 2 CD

All True Love (digi)
 


	9% commission
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Physical CD sales and  
	
	
	
	
	
	
	

	Digital Distribution
	
	
	
	
	
	
	

	 
	 
	 
	 
	 
	 
	 
	 

	 
	 
	 
	 
	 
	 
	 
	 

	
	
	
	
	
	
	
	

	LANDR
	2019
	
	subscription Level
	
	
	
	

	Digital Distributor only
	
	
	Advanced
	 
	£108pa (£9/mo) = £6.99 wav
	 
	Highland CD 

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	Fees
	
	Commissions
	
	

	MusicGlue
	2019
	
	No Set Up or payment fees
	
	Digital & Merch: 10% on total (item + postage & packaging).
	
	All CDs available + Fan Membership.

	
	
	
	
	
	
	
	

	10% commission
	
	
	£0.22 fee if sale is less than £3.
	
	Min product price £0.25 unless free. 
	
	

	Merch Platform
	
	
	
	
	Print-on-demand (Tshirt): 15%  
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Bandcamp
	2019
	
	Paid via PayPal
	
	15% digital, (10% over $5K)
	
	Across the Divide

	
	
	
	No SetUp Fee.
	
	10% Merch
	
	Bubbles

	
	
	
	Payment process fees  4-6%
	
	
	
	Misssion Impossible vinyl

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	


The platforms most used are CDbaby and MusicGlue. 
LANDR is new to us (for the Highland album), but in future we plan to distribute more through it.

LANDR

Mastering plan= £108pa  +  Each  Master wav= £6.99  so 10 song album = +£69.90
Release Only  = £12pa

Kickstarter

I'm a songsmith in Birmingham, England with a bit of history… Along the years I have been in some class groups - such as The Ugly’s, Magnum and Electric Light Orchestra. Now in 2019, I am looking to kickstart (!!) my new album. 
 ‘SEVEN’ has got seven great songs on it (plus a fab bonus track), it’s my seventh CD album and I want to release it on July 7 this year. It is almost ready to go but it needs mastering, artwork and video production. The plan is to release digitally on all platforms (Spotify, iTunes etc) with physical CD sales managed by Tunecore or CDbaby. Be aware that the budget I am asking for is for a minimalist release, not big-time like ELO. There’s no outlay for advertising apart from social media (Facebook etc). 
    I work from my home studio called ‘Grimm Doo’, which is also the label name under which SEVEN will be released. As well as writing, recording and gigging, I also keep my hand in as a Flight Instructor. 
    Have a listen to the sound-bite samples. If you like what you hear, please join with me get my music produced this July. My heart is to get this music available to the big wide world out there. Thanks for reading this far and if you feel able to come along side me, please choose a pledge. Check out my website for more info on past musical projects.  

KICKSTART   d@sm   -cz8
Please note: after launch, No edit of Funding Goal, Project Deadline or Profile Name.   

£3,000     10 May 2019     Dave Scott-Morgan 
Title         New Morganisation album  
Subtitle    SEVEN

Indie Rock
Going forward I have a collection of vintage music from my historical associations, which I see specially presented on vinyl and CD under the title ‘Heritage One’. These include recordings of my songs by Carl Wayne, Magnum, the Mindbenders, Steve Gibbons, and yes, the ‘One’ implies there will be more because I do have a lot of material in my cupboards. The Heritage project needs investment in artwork and in my time, to be a finished product. 

I have a whole stash of important songs on the go in varying stages of presentability, plus a host of vintage stuff from historical associations, including recordings of my songs by Carl Wayne, Magnum, the Mindbenders, Steve Gibbons. If you become a patron I will open up my home studio (called ‘GrimmDoo’) to regular video visitations – behind the scenes peeks at what I am working on. 

To do:
Pic of SEVEN. &  6 prev albums.  
1 EarthRise

2 BC Collection

3 Reel2

4 Across the Divide 
5 Bubbles
6 Highland 


Risks and challenges
The risk in this kind of enterprise is in the fact it is an art form - you can never be sure if people will like what you are doing. Really this website's methodology - seeking the up-front support of prospective customers - is a great way to limit the inherent risk. Making music is an onerous investment in resources and time even before the hard cash needed is looked at. In my case the songs are already written, the studio time has mostly already been accrued. In this, the final stage, I'm asking my fans to be in the loop with me, and I hope I don't offend them in this. I guess I'll find out!


https://www.kickstarter.com/projects/davescottmorgan/1980618028?ref=bihkbr&token=4fef1d42

sprint stylus pen  with 7 logo


you get your name on the pre-order list for a one-off donation of $50.   
one of its patron saints, which gets your name on the SEVEN pre-order list. 
Alternatively you can support the production of SEVEN with a one-off donation 
receive a signed copy of the CD when it’s released along with digital copies of the 6 previous albums. 
send all the music I release for however long you remain a patron - usually around 25 songs a year!
Hope that sounds like a good deal to you, and thanks so much for your support!


1 EarthRise
ER2
2011 

ROL2011
15
2 BC Collection
BC
1992

TMS92
3 Reel2
R2
2001

R201

4 Across the Divide 
XTD
2012
GDR2012
11
S  ALL TRUE LOVE
ATL
2014
Tunecore
1

S  21 TODAY SINGLE
21T
2014
Tunecore
1

5 Bubbles
BUB
2016

GDR2016
11
6 Highland 
Hi5
2018

GDRHi5
5
7 Seven
007
2019

GDR007
8


I post musical videos every Monday and Thursday, and by pledging $1 per week you'll help me to keep creating new and better things. In return I'll send you all the music I release for however long you remain a patron - usually around 100 songs a year! There are also other rewards you can find out more about on the right.
You also get a lot of music right away, and three sample packs. As soon as you become a patron you'll be taken to a page with links for Patreon-exclusive music downloads, including many of the songs from my videos plus my gigantic b-sides compilation Abandon which in itself is 1,426 tracks and 53 hours long.
Hope that sounds like a good deal to you, and thanks so much for your support!

Legacy Gold 

I’m sitting here looking at dusty shelves and heaped paperwork while my dog is nagging me for another walk. Looking around I see ELO back-stage passes dangling on their lanyards, and a poster for a group called Morganisation – Okay, that’s how I’ll introduce myself. Yes, back in the day I used to be part of the Electric Light Orchestra group and now Morganisation is the name of my group and music creation tribe. Dave Scott-Morgan is my moniker and I am a sort of songsmith - the sort that lives in Birmingham, England and loves too many styles of music for his own good. As a writer, I had a Pan-European hit with a song called ‘Hiroshima’ (sung by ‘Sandra’) and as a muzo, worked extensively with Richard Tandy, ELO’s keyboard player, most notably creating the concept album EARTH RISE, due to be showcased at a Birmingham Conservatoire Orchestral concert this fall. When I am not songsmithing I am a raging anglophile, a God botherer (born again Christian that is), inventor and flyer of aeroplanes with over 3,000 hours. I teach people to fly at Wellesbourne airfield near Stratford-on-Avon and I’ve authored a biography called 'Patterns in the Chaos'. Whew. Got that lot out of the way.  Let's get started.

Special dicounts on physical merchandise

Tier 1   $15 pre-order 7 
Tier 2   $30  7 + 6 albums digital 
Tier 3   $50  7 + R2 + XTD signed 
Tier 4   $10 pm.  Behind the scenes posts on music
  
Pre-Order SEVEN
Top Table membership – exclusive music + vintage + exclusive offers (eg ER50)
Signed CDs + Prev CDs on digital
podcast
Behind the scenes posts on music
discounted offers.
$17,119 

pledged of $8,999 goal 

181 

backers 

Pledge US$ 15 or more 

Start me up 

Digital Download of New Album "This Is The One"

19 backers 
  Pledge US$ 149 or more 

Playing your guitar 

A PRIVATE ONE-HOUR GUITAR LESSON (DMV area only) + YOUR NAME listed on the album artwork as a co-producer + a SIGNED copy of "P. Hux Live Deluxe" CD + THIS IS THE ONE T-Shirt + a personalized thank you note + "This Is The One" CD with full color booklet SIGNED to you + Digital Download of album

5 backers 
  Pledge US$ 199 or more 

I call your name 

WE'LL SPEAK ON THE PHONE (half hour or so) about anything you care to discuss + YOUR NAME listed on the album artwork as a co-producer + a SIGNED copy of "P. Hux Live Deluxe" CD + THIS IS THE ONE T-Shirt + a personalized thank you note + "This Is The One" CD with full color booklet SIGNED to you + Digital Download of album

4 backers 
  Pledge US$ 299 or more 

Book it! 

You’ll get a First Edition HARDCOVER PHOTO BOOK full of rare photos from my insane collection + YOUR NAME listed on the album artwork as a co-producer + a SIGNED copy of "P. Hux Live Deluxe" CD + THIS IS THE ONE T-Shirt + a personalized thank you note + "This Is The One" CD with full color booklet SIGNED to you + Digital Download of album

2 backers 
  Pledge US$ 499 or more 

Does this credit make me look famous? 

I'll put YOUR NAME and YOUR PICTURE in the album artwork and you will be credited as an Executive Co-Producer of "This Is The One." You’ll also receive a First Edition HARDCOVER PHOTO BOOK full of rare photos from my insane collection + a SIGNED copy of "P. Hux Live Deluxe" CD + THIS IS THE ONE T-Shirt + a personalized thank you note + Five Copies of "This Is The One" CD with full color booklet SIGNED to you + Digital Download of album

1 backer 
  Pledge US$ 699 or more 

Guess who's coming to play? 

I will perform a HOUSE CONCERT at YOUR house (or the house of a friend with a bigger living room) anywhere in the DMV (DC/MD/VA) area. You will provide a small but good sounding P.A. (I can help you with that if you like.) Note: it's standard house concert practice to charge admission ($20 or $25 for example) so you can defray your costs if desired. We'll figure out the best mutual date within the coming calendar year and make it happen. It will be a night you and your friends will never forget. I’ll also put your Name and your Picture in the album artwork and you will be credited as an Executive Co-Producer of This Is The One. You’ll also receive a First Edition HARDCOVER PHOTO BOOK full of rare photos from my insane collection + a SIGNED copy of "P. Hux Live Deluxe" CD + THIS IS THE ONE T-Shirt + a personalized thank you note + five copies of "This Is The One" CD with full color booklet SIGNED to you + Digital Download of album

2 backers 
  Pledge US$ 899 or more 

On the road again 

I will perform a HOUSE CONCERT at your house (or the house of a friend with a bigger living room) anywhere within a three or four hour drive from my home in Maryland. You will provide a small but good sounding P.A. (I can help you with that if you like.) Note: it's standard house concert practice to charge admission ($20 or $25 for example) so you can defray your costs if desired. We'll figure out the best mutual date within the coming calendar year and make it happen. It will be a night you and your friends will never forget. I will also put your Name and your Picture in the album artwork and you will be credited as an Executive Co-Producer of This Is The One. You’ll also receive a First Edition HARDCOVER PHOTO BOOK full of rare photos from my insane collection + a SIGNED copy of "P. Hux Live Deluxe" CD + THIS IS THE ONE T-Shirt + a personalized thank you note + five copies of "This Is The One" CD with full color booklet SIGNEDd to you + Digital Download of album

0 backers 
  Pledge US$ 999 or more 

National tour 

I will perform a House Concert at your house (or the house of a friend with a bigger living room) anywhere in the U.S. Pledge does not include my transportation/accommodation, which you'll provide, and I'll try to be flexible to keep costs reasonable. You will provide a small but good sounding P.A. (I can help you with that if you like.) Note: it's standard house concert practice to charge admission ($20 or $25 for example) so you can defray your costs if desired. We'll figure out the best mutual date within the coming calendar year and make it happen. It will be a night you and your friends will never forget. I will also put your Name and your Picture in the album artwork and you will be credited as an Executive Co-Producer of This Is The One. You’ll also receive a First Edition HARDCOVER PHOTO BOOK full of rare photos from my insane collection + a SIGNED copy of "P. Hux Live Deluxe" CD + THIS IS THE ONE T-Shirt + a personalized thank you note + five copies of "This Is The One" CD with full color booklet SIGNED to you + Digital Download of album

1 backer 
  Pledge US$ 1,199 or more 

This is your song 

I will record a song in the studio just for you. It could be a cover, a new song, an instrumental, a re-recording of one of my own songs…we’ll figure it out together and pick a song that is viable and awesome. The recording will belong to you and you alone. I will also put your Name and your Picture in the album artwork and you will be credited as an Executive Co-Producer of This Is The One. You’ll also receive a First Edition HARDCOVER PHOTO BOOK full of rare photos from my insane collection + a SIGNED copy of "P. Hux Live Deluxe" CD + THIS IS THE ONE T-Shirt + a personalized thank you note + five copies of "This Is The One" CD with full color booklet SIGNED to you + Digital Download of album

1 backer 
  Pledge US$ 1,499 or more 

International Road Show 

I will perform a House Concert at your house (or the house of a friend with a bigger living room) anywhere in the world. Pledge does not include my transportation/accommodation, which you'll provide, and I'll try to be flexible to keep costs reasonable. You will provide a small but good sounding P.A. (I can help you with that if you like.) Note: it's standard house concert practice to charge admission ($20 or $25 for example) so you can defray your costs if desired. We'll figure out the best mutual date within the coming calendar year and make it happen. It will be a night you and your friends will never forget I will also put your Name and your Picture in the album artwork and you will be credited as an Executive Co-Producer of This Is The One. You’ll also receive a First Edition HARDCOVER PHOTO BOOK full of rare photos from my insane collection + a SIGNED copy of "P. Hux Live Deluxe" CD + THIS IS THE ONE T-Shirt + a personalized thank you note + five copies of "This Is The One" CD with full color booklet SIGNED to you + Digital Download of album

1 backer 

Parthenon Hux:

Welcome to my Kickstarter project! 

Thanks to Hayley Fahey for producing the video. Darthenoad Moxley*** sends his regards.

This Is The One is my first studio album since Thank You Bethesda. The title is a wink and a nod to my musician friends who always feel their next album will be their best ever and their biggest success. Which is exactly how I feel about This Is The One!

I've been chipping away at T.I.T.O. for over a year now, recording whenever I've had new songs ready to go. It's about 75% completed and I've covered all the costs myself. I'm now seeking co-producers (that's you) to help me finish. If your pledges reach my goal of $8,999 or more, I'll be able to get the album mixed, mastered, manufactured and delivered to you in a timely fashion.

This Is The One will be my eighth album (recording as P. Hux or Parthenon Huxley). The previous seven: Sunny Nights, Deluxe, Purgatory Falls, Mile High Fan, Kiss The Monster, Tracks & Treasure Vol 1 and Thank You Bethesda.

CO-PRODUCERS

In the pre-internet era I sought out record labels to release my music. I've recorded for Columbia, Universal, Voiceprint (UK), Not Lame, Pioneer (Japan), TWA (Australia), Dolphin, Black Olive, Lakeshore, Cactus Boy and many others.

Through crowdfunding I have another option. I can produce the album myself and bring you onboard as co-producers. Your investment can range from $15 to $1499. The more you pledge, the bigger your reward. Plus, you'll hear my new album before the general public.

Five years ago, using Kickstarter felt like a crazy risk. When the campaign for Thank You Bethesda succeeded, it turned into one of the coolest experiences of my creative life. The support was truly amazing.

STUDIO PRODUCTION

I record real humans playing real instruments in a real studio. It's more expensive than using a computer, but I like my music to sound...human. All my favorite records were recorded this way.

Some of the new recordings are in the style of the quick and loose 1960s (no click track, no computer fixes) while others have been treated with a more exacting, modern eye. Whatever suits the music best. 

I've again teamed up with Mark Williams of Suckerpunch Studio in Bethesda as my recording engineer and guiding star in the studio. We've worked together for twelve years. He co-produced Thank You Bethesda and is amazingly talented. And funny. Just look at him cutting up in this picture:

Mark Williams, laughing internally

Mark Williams, laughing internally

Drummer Ricky Wise and bassist Dave Phenicie feature prominently on This Is The One. Besides being exciting players they are also exceptional singers and great people. We've done tons of gigs together since I moved to Maryland from L.A. and we've forged a real musical bond. 

Other musicians appearing on This Is The One include the fabulous Ben Hoyt (violin), Orchestra and P. Hux drummer Gordon Townsend (drums), Miles Davis protege Nick Pierone (piano) and the uber talented Daniel Clarke (keyboards.)

INSPIRATION

Making a record is my favorite creative act. There's nothing I enjoy more than writing new music and bringing it to life for others to hear. I love everything about the process: writing the songs, perfecting the arrangements, recording with talented musicians, discovering new sounds with my engineer, even creating the artwork.

Inspiration is a magical thing. I don't know if it's a chemical process, a channel from rock and roll heaven, pixie dust in the wind of my mind, but whatever it is, I'm on a nice writing streak. New songs are pushing perfectly good old songs off the album.

I like to think music is an expression of my best self. In songs I can be the person I aspire to be: open, compassionate, seeing. I hope it trickles down into my everyday life.

I write and record for more than my own satisfaction. I know you're out there and it inspires me. I'm committed to turning This Is The One into a fantastic album (IMHO!) that you'll enjoy for years to come. This is the one, baby!

REWARDS

I'm offering rewards that I can fulfill with confidence: a great new album, a really fun hardcover photo book of favorite shots from my music career, a cool new This Is The One T-Shirt, a unique studio recording of a song of your choice, personal guitar lessons, intimate house concerts, and more. I think physical things like CDs, Books, Shirts and personal concerts have grown more special now that life is more and more online. I hope you'll opt for big, fun rewards!

Five years ago I fulfilled rewards by playing house concerts in Potomac MD, Reno NV, and Bethesda MD; recorded original songs called "Not Done Yet" and "Alien Song"; had great talks on the phone with supporters from different parts of the country; and even gave a guitar lesson in California while on tour. I think I enjoyed the rewards as much as you guys.

I look forward to rewarding my backers again. I hope you'll join me and be my co-producers for This Is The One!

Thanks!

Hux

***Darthenoad Moxley origin story. I used to teach "rock band" at New Hope Academy in MD. One day I arrived at school and it was Picture Day. I hadn't gotten the memo, was wearing just a T shirt...but I quickly sat for a picture and then left the room. My guess is that the photographer said, "Oops! I forgot to get the name of the rock band teacher." My second guess is that a New Hope student, doing his/her best to remember my name, said, "Uh, yeah, I think, umm, his name is, like, Darthenoad Moxley." 

Best Star Wars name, ever!
SEVEN is my first studio album since BUBBLES. 
The music for this album has come up through a deep vine that’s been in the garden awhile. It's about 75% complete and I've covered all the costs myself, but I realise if I don’t get it financed, it won’t get done for another year! If your pledges reach my goal of £3,000 or more, I'll be able to get the album mastered, manufactured and delivered to you in a timely fashion.

SEVEN will be the seventh CD album to feature my songs. The previous six: ‘Earth Rise’, ‘The BC Collection’, ‘Reel Two’. ‘Across the Divide’. ‘Bubbles’, ‘Highland’. 
These were recorded under the names ‘Tandy-Morgan’ (plus Smith 
CO-PRODUCERS

In the pre-internet era I sought out record labels to release my music. I've recorded for Columbia, Universal, Voiceprint (UK), Not Lame, Pioneer (Japan), TWA (Australia), Dolphin, Black Olive, Lakeshore, Cactus Boy and many others.

I have never use crowd funding before so it’s all new to me! But I am excited by the idea that I am asking fans to be sort of executive producers of my art-form, and for that I can offer behind the scenes perks.  

Through crowdfunding I can make the album myself and bring you onboard as sort of executive producers. Your investment can range from £25 to £1500. The more you pledge, the bigger your reward. Plus, you'll hear the new album before the general public. 
STUDIO PRODUCTION

The musical input for For this record I have had 

I record using Protools software and  

I record real humans playing real instruments in a real studio. It's more expensive than using a computer, but Some of the recordings hail back to the quick and loose 1960s (no click track, no computer fixes) while others have been treated with a more exacting, modern eye. 

Other musicians appearing on SEVEN are Martin Smith, Richard Tandy, Mark Jago, Lisa Carter.

INSPIRATION

Making a record is my favorite creative act. There's nothing I enjoy more than writing new music and bringing it to life for others to hear. I love everything about the process: writing the songs, perfecting the arrangements, recording with talented musicians, discovering new sounds with my engineer, even creating the artwork.

Inspiration is a magical thing. I don't know if it's a chemical process, a channel from rock and roll heaven, pixie dust in the wind of my mind, but whatever it is, I'm on a nice writing streak. New songs are pushing perfectly good old songs off the album.

I write and record all my songs under the banner of melody – my intention is always to catch something that is hummable.  

REWARDS

I'm offering rewards that I can fulfill with confidence: a great new album, a really fun hardcover photo book of favorite shots from my music career, a cool new This Is The One T-Shirt, a unique studio recording of a song of your choice, personal guitar lessons, intimate house concerts, and more. I think physical things like CDs, Books, Shirts and personal concerts have grown more special now that life is more and more online. I hope you'll opt for big, fun rewards!

Five years ago I fulfilled rewards by playing house concerts in Potomac MD, Reno NV, and Bethesda MD; recorded original songs called "Not Done Yet" and "Alien Song"; had great talks on the phone with supporters from different parts of the country; and even gave a guitar lesson in California while on tour. I think I enjoyed the rewards as much as you guys.

I look forward to rewarding my backers again. I hope you'll join me and be my co-producers for This Is The One!

Thanks!

seven 
wonders of the world, seven colours of the rainbow, seven seas and seven continents. There are seven days in a week and seven notes in a scale (and seven inches on an old 45rpm record!). Then there are the seven hills of Rome, seven deadly sins and seven virtues, and I am told, seven mountains of society to climb. And there are probably seven virgins left in Frumpton, Shrops. As numbers go, seven has a swish pedigree and I felt my new album had to be seven ‘something’. For a while it was seven sides but then I thought, seven sides of what? – seven sides of me! No, let’s get real – it’s my seventh CD – seven songs (plus a bonus track!). Most of them are brand new but some have been in the slow cooker for a while. So here we go – One – Two – Three – Four -– Seven!To all our fans and encouragers out there, thank you and Happy listening! Dave
Tiers:

Starclipse


$1 or more per week
You'll receive:

Instant access to hundreds of exclusive tracks. These are not available anywhere else!

All the new music. You'll get downloads of all my new releases for however long you remain a patron -  usually 80-100 tracks a year! I also send everything out in .wav format which is the highest quality possible; you're literally getting the files I export from my music software.

3 sample packs.
Access to patron-only stream.

Realm Horizon


$5 or more per week
You'll receive everything from the $1 reward level, plus:
· Every new sample pack. I create a lot of custom sounds in my music, and you'll receive any and all that I release while you're a patron.

Princeton



$10 or more per week
You'll receive everything from previous reward levels, plus:
· Doobly-doo thank-you. I will thank you in the video description of every patron-funded video!

· Instrumentals + project stems. I'll send you audio stems and instrumentals for any of my tunes, which you are free to use for any non-commercial purpose. Feel free to simply PM me to request a couple every now and then. You'll also have access to a folder with all the previous stems and instrumentals I've rendered.

Tiers:

Starclipse     $2 or more per week


Access to Immediately digital downloads of my previous CD and digital releases. (5 albums and 2 singles). 
All the new music. You'll get downloads of all my new releases for however long you remain a patron.

Every Patron funded video 


Princeton      $5 or more per week
Access to my Top Table we page with exclusive 

Instant access to exclusive tracks. These are not available anywhere else!

I have many vintage recordings and Heritage tracks,
recordings and other artefacts made 

New songs, videos and podcasts
Every Patron funded video 

Bill Carter:

I love marketing. One thing I'm truly confident with.
Your top table program. This is for downloading only?
No just for listening
See I prefer to invest top dollar for physical product. I still have not downloaded a song in my life. Listening on line is not nearly as enjoyable. I'm a purist.
No overhead to speak of so you can get the material out and create cash flow. Good thing! I suggest a crowd fund for important releases like the Morgan LP or R&D material
Crowdfund may pay for the purchase of the Morgan material to you alone
I'll help you promote
Those tunes and their pedigree would make for one amazing cd!!
I couldn't get them to play yesterday. Just the descriptions and who they were recorded with and when they were recorded. Amazing they exist.
PATREON SAMPLE


Mike Doughty is an American singer-songwriter and author. He founded the band Soul Coughing in 1992, and has since released 18 studio albums, live albums, and EPs. 
Now, Mike Doughty is releasing his music on Patreon. He launched his page in 2016 and has an active group of 550+ patrons. Utilizing a membership platform allows Mike to get paid easily and distribute more music to his top fans.

Mike’s strategy on Patreon is an incredible win-win because his fans don’t have to wait an entire year for an album — instead, they get a new song every week. All the while, Mike receives a sustainable income in return for his music and is paid out every month.

1 Reward Tier: How Mike Strategized his Patreon Page

In the description of his page, he explains, “The idea is that this if halfway between a Netflix subscription and being a sustaining member for an NPR station. For $5 a month, you get two songs a week — one completely new, one live recording — exclusively, and you also help me do things like eat food and pay a mortgage."

For $5 a month, Mike’s patrons receive: – A brand new recorded song every week – One live recording every week (from any point in his career)

By offering one single reward tier on his Patreon page, Mike simplifies the work for himself and continuously delivers content he knows his fans will love. 
“Once I switched to Patreon, this weekly-song thing really took off. It has definitely made me a sharper songwriter. I write and record a new song every week, which is a tremendous challenge, and immensely rewarding.”

PATREON SAMPLE

Andrew Huang is creating Music  952 Patrons

Hello + high five!
I'm Andrew, a producer of many songs and many videos. 
I post musical videos every Monday and Thursday, and by pledging $1 per week you'll help me to keep creating new and better things. In return I'll send you all the music I release for however long you remain a patron - usually around 100 songs a year! There are also other rewards you can find out more about on the right.
You also get a lot of music right away, and three sample packs. As soon as you become a patron you'll be taken to a page with links for Patreon-exclusive music downloads, including many of the songs from my videos plus my gigantic b-sides compilation Abandon which in itself is 1,426 tracks and 53 hours long.
Hope that sounds like a good deal to you, and thanks so much for your support!

Tiers:

Unicorn


$1 or more per week
You'll receive:

· Instant access to hundreds of exclusive tracks. These are not available anywhere else!

· All the new music. You'll get downloads of all my new releases for however long you remain a patron -  usually 80-100 tracks a year! I also send everything out in .wav format which is the highest quality possible; you're literally getting the files I export from my music software.

· 3 sample packs.
· Access to patron-only stream.
Pegasus


$5 or more per week
You'll receive everything from the $1 reward level, plus:
· Every new sample pack. I create a lot of custom sounds in my music, and you'll receive any and all that I release while you're a patron.

Griffin



$10 or more per week
You'll receive everything from previous reward levels, plus:
· Doobly-doo thank-you. I will thank you in the video description of every patron-funded video!

· Instrumentals + project stems. I'll send you audio stems and instrumentals for any of my tunes, which you are free to use for any non-commercial purpose. Feel free to simply PM me to request a couple every now and then. You'll also have access to a folder with all the previous stems and instrumentals I've rendered.

Manticore


$25 or more per week (sold out!)
You'll receive everything from previous reward levels, plus:
· Personal Q&A. Once a month I'll answer questions from everyone in this tier via email. (You will also be able to see and learn from everyone else's questions.)

· Music feedback. Send me one piece of music per month and I will listen to it and provide a constructive critique.

Rachel

Thanks Dave! We think they are actually our target, because we add friends from the group like magnum and ElO fan page, not only for some ‘similarities’ of the music, more importantly, some of them already know Dave, so it is more easier for us to target than the wholly ‘new’ ones. We are continuing to add friends now in order to achieve a large volume firstly, and based on that, our marketing things could more likely to reach more audiences.
Also, we are considering how to integrate twitter as one of the complementary promotion channel. And we will write more details about the twitter strategy for you today. Thanks！
Mandy

Are the videos OK? Are we doing what you wanted? I spend quite a while answering questions on messenger from new friends but it looks like there is moderate activity going on
Xuemei

Don’t worry for that, we found the progress is good and it does work for Dave!!! We are continuously designing some activities for Dave. By the way, we thought it is better to reduce the frequency of posting, we can post the video 2 or 3 times a week and you can also not be too tired for that 
OK that's good! - I changed the setting back so you should see the subscribers now. Thanks for all of your hard work [image: image1.png]





Xuemei

Thank you for your help~
By the way we said that we would start with a budget of £50 a month for adverts - do you want to discuss that?
We don’t think we need to make a budget for advertising now. But we will consider about this for the future promotion. Thanks!


Rachel

Hi, Dave and Mandy, this is the Twitter strategy we come up with, and offer you a reference. We also try to drive traffic from FB to twitter, like last time we did the experiment on youtube. There are 4 steps of this strategy and if you do that on Twitter, we can also measure its effectiveness according to the audiences’ responses.
1. edit the twitter personal profile to make it consistent with FB account
2. create a twitter moment post (one of the types of twitter post) according to the guidance below
(guidance: https://buffer.com/library/twitter-moments)
This moment post can be a collection of Dave’s previous twitter posts or posts his likes, just like tell a short story about Dave’s music
3. make a screenshot of this ‘moment’ post or share its link on FB post to remind audiences to follow the twitter account
4. in the future, post 4 times a week on twitter account, three of them could be around the hit according to the trend on twitter, and one on them focuses on Dave’s music
Thanks so much for your work!
USP

My Unique Selling Point – says Mandy is that 

I have stuff from way back and stuff from last week!
My Age is Across the Divide!
Signature songs about historical events.  

Marketing Value Position
Relevancy:  New music that feels like an old friend; something you can hum the tune to and relate to its sentiment and content.
Benefits:  (ideal customer) Rejuvenates, brings joy and contemplation, makes you feel good, links you to a community that’s still alive. 
Why buy from me?  Money goes directly to invest toward creating more music. 


MusicGlue

Fulfillment csv’s include email and snail mail addreses.  Good for importing to emails.

sellers@musicglue.com.

support@musicglue.com 

Joe Porn
joe@musicglue.com
Joe Vesayaporn, Squadron Leader, MusicGlue
M: +44 (0) 7723057445
T: +44 (0) 20 74858118 ext: 1004
Highgate Studios, Unit 312, 53/79 Highgate Road, London, NW5 1TL
YouTube

YouTube, LLC 901 Cherry Ave, San Bruno, CA 94066, USA

youtube.com    noreply@youtube.com

(650) 253-0000

Savvy Musician Academy
10685-B Hazelhurst Dr. # 19183
Houston, Texas 77043
United States
(855) 997-0396

Payoneer     Customer ID:  18623190   d@sm  -a91
1st Company =e     City Grandad born = e
Music Gateway


0203 143 3245

07 Feb 2019
Intro to YouTube Studio beta

YouTube Studio beta is the new home for creators. Here, you manage your channel, get insights that help you grow and stay updated with the latest news. YouTube Studio beta is replacing Creator Studio and brings with it many changes and new features. Learn how to navigate YouTube Studio beta.

New design

With YouTube Studio beta, it takes fewer clicks to perform top creator tasks, and tools are quicker to respond. The new design also means that YouTube can build creator features faster and more reliably.

More insights

YouTube Studio beta has many new tools for finding data and insights on your channel's performance.

The new YouTube Analytics design shows a clear overview of your performance, from your channel as a whole to each specific video. It also has new metrics, like impressions, impressions click-through rate and unique viewers. Learn more about the new YouTube Analytics.

Video snapshots throughout YouTube Studio beta tell you how your latest video is performing as compared to your previous videos.

Proactive insights give you quick info on your performance to save you time.

News and announcements

The new YouTube Studio beta dashboard keeps you up to date with what's new and interesting on YouTube. You'll find Ideas for you to help improve your channel, as well as News highlighting updates for the creator community. You can also select What's new from the left menu for the latest updates to creator tools and features.

Other new features

Merch and crowdfunding sites: (if in the YT Partner Program) 

Link to your merchandise or crowdfunding site(s) from your videos.

Copyright Match Tool: Find full re-uploads of your original videos on other YouTube channels.

Live tab: Manage your live streams in one place.

ELO  Wikipedia

Genres:   

Progressive pop,  pop rock,  art rock,  progressive rock
The Electric Light Orchestra (ELO) is a Birmingham rock band formed in the early 70s by Roy Wood and Jeff Lynne with drummer Bev Bevan. It came out of Lynne's and Wood's desire to create modern pop songs with classical overtones and was derived as an offshoot of Wood's previous band, the Move, of which Lynne and Bevan were also members. 

The music is characterised by a fusion of Beatlesque pop, classical arrangements, and futuristic iconography. After Roy Wood's departure in 1972, Jeff Lynne became ELOs leader, writing all their original material. Singing and producing every album. 

During the 1970s and 1980s, ELO released a string of top 10 albums and singles, including two LPs that reached the top of British charts: the disco-inspired Discovery (1979) and the science-fiction-themed concept album Time (1981). In 1986, Lynne lost interest in the band and ceased its operation. Bevan responded by forming his own band, ELO Part II, which later changed its name to Orchestra. With the exception of a short-lived reunion in 2000–01, ELO remained largely inactive until 2014, when Lynne re-formed the band again with Tandy as Jeff Lynne's ELO, where he resumed concert touring and new recordings under the moniker.

During ELO's original period of active recording and touring (1972-1986), they sold over 50 million records worldwide, collecting 19 CRIA, 21 RIAA, and 38 BPI awards. For a period in the mid 1970s, the band saw more success in the United States, where they were billed as "the English guys with the big fiddles". From 1972 to 1986, ELO accumulated twenty Top 20 songs on the UK Singles Chart, and fifteen Top 20 songs in the US (US Billboard Hot 100). The band holds the record for the most Top 40 hits (20) without having a number one single. 
In 2017, the ELO line-up of Wood, Lynne, Bevan, and Tandy were inducted into the Rock and Roll Hall of Fame. Dave Scott-Morgan was part of ELO from 1981 to 1986
Magnum  Wikipedia
Magnum were formed in Birmingham by Tony Clarkin (guitar, songwriter) and Bob Catley (vocals), originally as a resident band at the Rum Runner nightclub. Magnum have undergone several changes in personnel over the years; however, the core of Catley and Clarkin remain.

Magnum's most significant early success was Chase the Dragon in 1982, which reached number 17 in the UK Albums Chart. It included several songs that would become mainstays of the band's live set, notably "Soldier of the Line", "Sacred Hour" and "The Spirit". On a Storyteller's Night gave the band its breakthrough in Europe, and achieved a Gold certification in the United Kingdom. The band's 1986 album Vigilante represented a move towards the mainstream due to production by Queen drummer Roger Taylor and David Richards. The band then achieved their commercial peak in 1988 when they entered the UK Top Ten for the first time with the album Wings of Heaven, which reached number five and featured three Top 40 singles, "Days of No Trust", "Start Talking Love" and "It Must Have Been Love". It was followed by Goodnight L.A., which was produced by Keith Olsen and reached number nine in the UK Album Chart in 1990. It produced another Top 40 single for the band, "Rockin' Chair".[1]

In 1995, Clarkin announced Magnum's split; he later formed another band, with Catley and Al Barrow called Hard Rain. Magnum reformed in 2001 and has enjoyed late-career commercial success. Their most recent album, Lost on the Road to Eternity, was released in January 2018.
4 Top 40 singles  3 top 20 album charts


FB Manychat Bot

Use to  a) promote new content   b) grow email list
Manychat=https://manychat.com/fb1005375956158084/dashboard
No first names

Use a button in manychat to get subscribers

Don’t promote another platform

Have an Opt-Out

Have great reviews on Messenger Apps ???

Bots ONLY on a Facebook PAGE (eg. Morganisation or Dave & Mandy) not on a profile, or a group

So not on Dave Scott-Morgan, not on Dave Scott-Morgan’s Morganisation group! 

Provide added product information to customers. 
Use to learn about customers – Who they are, What they want - their choices
Eg: Which song would you choose as the new single?
Do not use to spam with promotional messages
New Page to test system!

Bit.ly/chatfuel-checklist

Chartmetric data for George Harrison:  (Genres  Rock, singer-songwriter, album rock, classic rock, psychedelic rock, mellow gold, folk rock, soft rock, roots rock) 

John Lennon ( 1,976,595), Paul McCartney ( 1,787,501), The Kinks ( 919,279), The Hollies ( 388,556), Crosby, Stills, Nash & Young ( 369,345), The Band ( 365,039), The Monkees ( 360,285), The Byrds ( 349,143), The Yardbirds ( 309,048), Ringo Starr ( 295,204), The Zombies ( 276,543), Wings ( 261,242), Traveling Wilburys ( 237,940), Donovan ( 217,901), The Lovin Spoonful ( 139,481), Harry Nilsson ( 129,419), Faces ( 113,231), Pete Townshend ( 102,042), Badfinger ( 94,142), Jeff Lynne ( 52,552)  
EarthRise Ad  24 OCT 18:
Wow! It’ll soon be the 50th Anniversary of the Apollo Missions.  
Check out ‘EarthRise’ by Richard Tandy and Dave Morgan.

Pic of ER album + link   50 = Golden Anniversary 

Check it out! ELO musicians Richard Tandy and Dave Morgan’s iconic concept album ‘EarthRise’. Symphonic rock

Mandy 1 Ad= ELO musicians Richard Tandy and Dave Morgan’s iconic concept album ‘EarthRise’.

Headline=Check it out!
url= https://www.DAVESCOTTMORGAN.COM/products/earthrise-special-edition-cd

FB Dave’s Top Table 

Joining this group confirms that you know and agree that music and pics published here are for group members only and should not be shared outside (you can tell them about it though!). Anyone breaking this rule may be barred from the group and forfeit all subscriptions paid.
Continued interaction with this group confirms your acceptance of this code of conduct: 
Music and pics published in this group are for the group only and should not be shared outside. Anyone found breaking this rule risks being barred from the group and forfeiting all subscriptions paid.

FB Dave’s Top Table=https://www.facebook.com/groups/1458714420939391

Music Glue Aug 2018

In your domain control panel, create a CNAME record (or ALIAS /ANAME record for root domains). 
This will need to contain the following value:

0cc4b6f0-d1be-0134-0bb6-0acf6b5058b0.public.edge.musicglue.com
Channel Identifier

https://www.youtube.com/user/zn102

ShortPixel   API=1OT9tmZ6LfGNjqmu2eNw   cz8890
Aug 2018:
Dave Scott-Morgan’s Morganisation = Closed FB Group (anyone can find, join by invite)
Dave’s Top Table = Secret FB group  (visible by invitation)
Bandcamp Track/Album Codes

Unique codes that fans can redeem for a digital track or album, giving unlimited streaming via the Bandcamp app, as well as a high-quality download. Generate codes for any of your music on Bandcamp, then send them out via email or print them up and bundle them with your merch. Your account comes with 200 codes. You can buy more ($9 for 300) or earn more by selling ($500 sales=1000 codes). 
Fans can redeem their code by visiting http://morganisation.bandcamp.com/yum.
1) Codes work OK with private or download-disabled tracks and albums, 
2) codes will deliver all tracks and bonus items for pre-orders (not just the pre-release tracks), 

3) codes are valid for a few tries before they expire – in case of technical probs (connection crashes, etc.).

Add Code to emailed link eg:

https://morganisation.bandcamp.com/yum?code=br86-b52f
Manage via:    Tools > Codes
LANDR
A single is considered 1-3 songs that are each less than 10 minutes in length.

(don't add “- Single” to your track or album titles. Stores will do that for you if they need it.

EPs
An EP is considered 1-3 songs with one song of at least 10 minutes in length and a total running time of 30 minutes or less.

Or an EP is considered 4-6 songs with a total running time of 30 minutes or less.

Include “- EP” at the end of your album title if it fits this definition.

Albums
An album is considered to be 6 or more songs running over 30 minutes in length.

DSP = digital service provider, is essentially a company that distributes media online.

Examples include iTunes, Spotify, Amazon and YouTube.

Copyright = a legal right that gives the creator of an original work the exclusive rights for its use and release.

ISRC code = (International Standard Recording Code) is the international identification system for music video and sound recordings. Each one is different and unique to its recording.

This code is like a digital fingerprint for its recording and will make the recording identifiable permanently.

UPC code = (Universal Product Code) is a barcode that’s used to track products being sold.

In the case of music, each released album (or single) will have its own UPC code.

When you release with LANDR, the UPC code is provided.


Video minima

MP4/H264 with a bitrate of roughly 5000 kb/s at 1920x1080 pixels
MOODS



Acerbic

Aggressive

Agreeable

Airy

Ambitious

Amiable

Angry

Distraught

Animated

Apocalyptic

Arid

Atmospheric

Austere

Autumnal

Belligerent

Benevolent

Bitter

Bittersweet

Bleak

Boisterous

Bombastic

Brash

Brassy

Bright

Brittle

Brooding

Calm

Capricious

Carefree

Cartoonish

Celebratory

Cerebral

Cheerful

Child-like

Circular

Clinical

Cold

Comic

Complex

Concise

Confident

Confrontational

Cosmopolitan

Dark

Defiant

Delicate

Desperate

Detached

Devotional

Difficult

Dignified

Dramatic

Dreamy

Earnest

Earthy

Eccentric

Ecstatic

Eerie

Effervescent

Elaborate

Elegant

Energetic

Enigmatic

Epic

Erotic

Ethereal

Euphoric

Exciting

Exotic

Explosive

Exuberant

Fierce

Fiery

Flashy

Flowing

Fractured

Freewheeling

Fun

Gentle

Giddy

Gleeful

Gloomy

Graceful

Greasy

Gritty

Gutsy

Happy

Harsh

Hedonistic

Heroic

Hostile

Humorous

Hungry

Hymn-like

Hyper

Hypnotic

Improvisatory

Indulgent

Innocent

Insular

Intense

Intimate

Irreverent

Jovial

Joyous

Laid-Back

Lazy

Light

Literate

Lively

Lonely

Lush

Lyrical

Magical

Majestic

Malevolent

Manic

Marching

Martial

Meandering

Mechanical

Meditative

Melancholy

Menacing

Messy

Mighty

Monastic

Monumental

Mysterious

Mystical

Naive

Negative

Nervous

Nihilistic

Nocturnal

Nostalgic

Ominous

Optimistic

Opulent

Organic

Ornate

Outrageous

Paranoid

Passionate

Pastoral

Patriotic

Perky

Philosophical

Plain

Plaintive

Playful

Poignant

Positive

Powerful

Precious

Provocative

Pulsing

Pure

Quirky

Rambunctious

Raucous

Reassuring

Rebellious

Reckless

Refined

Reflective

Regretful

Relaxed

Reserved

Resolute

Restrained

Reverent

Rhapsodic

Rollicking

Romantic

Rousing

Rowdy

Rustic

Sacred

Sad

Sarcastic

Sardonic

Satirical

Scary

Scattered

Searching

Self-Conscious

Sensual

Sentimental

Serious

Severe

Sexy

Shimmering

Silly

Sleazy

Slick

Smooth

Soft

Sombre

Soothing

Sophisticated

Spacey

Sparkling

Sparse

Spicy

Spiritual

Spontaneous

Spooky

Sprightly

Stately

Striding

Strong

Stylish

Suffocating

Sugary

Summery

Suspenseful

Swaggering

Sweet

Swinging

Technical

Tender

Tense

Theatrical

Thoughtful

Threatening

Thrilling

Thuggish

Tragic

Transparent

Trashy

Triumphant

Tuneful

Turbulent

Uncompromising

Understated

Unsettling

Uplifting

Urgent

Virile

Volatile

Vulgar

Warm

Weary

Whimsical

Wintry

Wistful

Witty

Wry

Yearning

Haunting

Upbeat

Soulful

Groovy

Cinematic

Classy
Psychedelic

Moody

Fresh

Confused

Abstract

Retro

Experimental

Decisive

Hurried

Heavy

Brisk

Saucy

Heart-warming

Tribal

Heartfelt

Militaristic

Operatic

Bustling

Compelling

French

Funky

Cheeky

Tranquil

Sunny

Pensive

Enduring

Effortless

Impatient

Bold

Feel-good

Vivacious

Light-hearted

Charming

Caring

Comforting

Blissful

Polished

Beautiful

Soft

Sleepy

Easygoing

Angelic

Drifting

Spirited

Purposeful

Cool

Anthemic

Rocking

Determined

Contemplative

Serene

Expansive

Mischievous

Friendly

Grinding

Cute

Mournful

Refreshing

Emotional

Breezy

Assertive

Funny

Inspirational

Macho

Self-assured

Familiar

Vivid

Active

Jaunty

Chilled

Youthful

Hot

Melodramatic

Melodic

Regal

Valiant

Grandiose

Jazzy

Offbeat

Crazy

Surging

Simplistic

Satisfying

Peaceful

Relaxing

Slow

Ambient

Enchanting

Electric

Ceremonial

Processional

Oriental

Exploratory

Cosmic

Weird

Harmonious

Radiant

Alluring

Bouncy

Jubilant

Egyptian

Middle Eastern

Sporty

Cuban

Disturbing

Chilling

Creepy

Moving

Industrial

Touching

Strange

Distant

Metallic

Buoyant

Sneaky

Chaotic

Apprehensive

Hopeful

Up Tempo

Quaint

Devout

Ponderous

Frantic

Forceful

Foreboding

American

Edgy

Uplifiting

Agitated

Content

Broken

Wonderous

Painful

Disappointing

Morbid

Grieving

Imaginative

Adventurous

Gusty

Hard

Sinister

Motivational

Pumping

Punchy

Solemn

Enthusiastic

Restless

Proud

Seductive

Fearful

Loving

Wishful

Reminiscing

Pounding

Heavenly

Nonchalant

Intriguing

Accelerating

Dismal

Uneasy

Uncertain

Festive

Expressive

Surreal

Arrogant

Natural

Distraught

Electronic

Orchestral

Intellectual

Medieval

Glorious

Futuristic

Soundscape

Meaningful

Celestial

Aboriginal

Deep

Celtic

Terrifying

Wild

Comedic

Unforgiving

Mesmerising

Modern

Masculine

Hopeless

Violent

Distorted

Stormy

Transient

Subversive

Unleashing

Ritualistic

Suprising

Gothic

charismatic

Subdued 

Insane

European

Repetitive

Unrelenting

Respectful

Tantalizing

Incredible

Luxurious

Devastating

Clear

Pleasant

Droning

Breezy

Important

Quiet

Scared

Scratchy

Thunderous

Dynamic

Focused

Synthetic

Sweeping

Dissolving

Ascending

Fast

Analogue

Evolving

Redemptive

Desolate

Wooden

Destructive

Ugly

Raw

Muffled

Booming

Cautious

Flirtatious

Sumptuous

Urban

Frustrated

Cheesy

Glamorous

Leah McHenry      www.ifpi.org     Music Income data:



05 April 2018     
1 attract fans like a magnet   2 automate your Fanbase  3  create a cash machine from Online music

Phase #1= Artist Identity you have to figure  

Phase #2= Create Fan Generation machine

Phase #3= Accelerate & scale
A  Quality Music   enuf to create grassroots movement

B   Micro-Niche     your unique twist 

C   Social media=Free Traffic   if you can’t master free platforms, paid ads won’t work!

Goal=build culture AROUND your music 

Social must Entertain, Inspire or Educate in some way

D   Culture & Community  culture is based around your micro-niche

Who you are, common interests & hobblies

Develop tight community around a theme.  

E  Branding  is NOT your logo it is who you are & what your music is all about. Branding is a ‘feeling’ 

You need consistency across all platforms
F   Launching Music On line    must know right way = needs existing audience. 

is predicatble, repeatable, scalable.  Can re-launch old music to NEW people! 
(Old music is NEW music to NEW people) 
G  Setting 5 Streams of Income
1 Digital sales & Royalties (iTunes, Spotify, Amazon etc)
2 Publishing & Mechanical 
3 Physical Merch   CDs T shirts etc

4 Sync Licensing    5??

50% digital & Streaming,  34% from Physical Sales,  14% from PRS,  2% from Sync Licensing

#2 Fan Generation Machine

Paid traffic
Build my page, market my New CD.. Build my page, market my new video. 
Friends  Family  Fans

Mellow Gold      Genre 

made up by Spotify. 
"Mellow Gold contains elements of soft rock and folk rock, and has a strong correlation with album-oriented classic rock of the ‘60s, ‘70s, and ‘80s. Emphasis is on clean production, harmonies, and melodic compositions."
Facebook Groups
When someone invites you to a group and that invitation is approved by a member, admin or moderator, you'll receive a notification that you've been invited to a group. You'll be able to preview the group's content for 28 days and decide if you want to join. During those 28 days, you may also see posts from that group in your News Feed. While you're in preview mode:

· You won't be able to post or comment on other people's posts in the group.

· You won't be able to invite others to the group.

· Members of the group can see that you're previewing the group in the members list, but those who aren't members of the group won't see you in the members list.

Keep in mind that for most groups, you can add anyone who's a friend of someone in the group. You can leave a group at any time.


When you create a group, you can choose 3 privacy settings: Public, Closed or Secret. The table below shows who can join these groups and what people can see about them. 

	
	Public
	Closed
	Secret

	Who can see the group's name?
	Anyone
	Anyone
	Current and former members

	Who can see the group description?
	Anyone
	Anyone
	Current and former members

	Who can see your membership in the group?
	People on Facebook
	Current members
	Current members

	Who can see what members post in the group?
	Anyone
	Current members
	Current members

	Who can find the group in Facebook search?
	People on Facebook
	People on Facebook
	Current members

	Who can request to join?
	People on Facebook
	People on Facebook
	Former members

	Who can see stories about the group on Facebook (ex: News Feed and search)?
	People on Facebook
	Current members
	Current members

	Who can see admins and moderators in the group?
	People on Facebook
	People on Facebook
	Current members


All groups require member approval by either an admin or group member depending on the group's settings. If you're an admin of a group, learn how to change the privacy settings of your group or how to change your member approval settings.

People not logged into Facebook may see the names and descriptions of public and closed groups. They may also see posts in public groups

Live Stream on Facebook
In the Facebook app, begin to compose a status as you normally would.

On Android, tap on Go Live > Continue.

Give your Live video a title (e.g. "Playing miniature golf!") and set the level of privacy (friends, public, etc).

Once you hit he big blue "Continue" button, you'll be asked to describe your broadcast. It's on this same screen that you choose your privacy setting: Are you sharing this with the public, or just your friends? You can even choose to share it with just yourself, but where's the fun in that?
You can shoot the video through your FaceTime or rear-facing camera and while holding your phone in portrait or landscape mode, but the video will always be square. If you shoot in portrait, live Facebook comments will appear below your video. In landscape mode, they appear on the right side.
As soon as you go live, the video feed appears in your timeline.
Broadcasting
On the broadcast screen, you'll see your video as your audience sees it, along with a tally of how many viewers you have, how long you're on air and live comments.
The comments remind me of both Periscope and the original Twitter live video tool, Meerkat. They're easy to read and seem to stick around for a while. Granted, I had around 18 viewers on my first stream, so new comments were not exactly flying in.
There's no limit to how long you can stream, though a good network connection is a must. I would suggest saving your streams for when you're in WiFi range.
You may be somewhat disappointed by the limited number of viewers you get on a broadcast. When a celebrity launches a Facebook Live Video stream, their Facebook Page (something celebrities and brands have) pushes out a notification to all their Page Likers and followers. 
When I went live, no one got a notification. That, however, is not how it always works. When Mashable's Senior Tech Analyst Christina Warren started her broadcast, at least one co-worker got a push notification.
Apparently the video quality on the receiving end was good with just a few stutters.
If you do want a bigger audience, Facebook suggests you announce in advance with another post when you plan to broadcast live. Then people can put it on their schedule.
When you're done broadcasting, the video will post on your timeline where people can choose to replay it and you can collect more views.
You'll also have the option to save the video to your phone's camera roll, if you want to edit and even share on a different social network.
Overall, the Facebook Live Video experience is comparable to what you get from Periscope. However, unlike Periscope, which posts the notification to all your Twitter followers that you are going live, Facebook's live video for regular users may just quietly creep onto the network.
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mmm.doc  - Promotional stuff   -   (was johnOszajca.doc) 


Leah McHenry: Peer Assessment 


Hi,
Dave Scott-Morgan here, writing to ask a special favour:  You are one of 10 people that I am contacting who have listened to my music and, dare I suggest - have a soft spot for it! Right now I am undertaking research to help promote my music better in the future.  With that in mind, I want to ask you if you would kind enough to take a moment  and identify for me, 3 groups or acts that you think my music sounds like.  Just 3 will be fine - of who you honestly think sound similar to me (as if you were describing my music to someone else). Don’t worry about offending. This will be real helpful. With many thanks for your support and encouragement to me, I am looking forward to your reply.

1  John Bishop:     Chris Rea,  Ray Davis,  Yes meets Supertramp.  

2  Cynthia Miller:  Phil Keaggy, Bob Dylan, Simon and Garfunkel, … PFR, The Hollies

3  Luis Miguel:   Beatles, ELO, (late) Everly Brothers, … Bob Dylan, Donovan, Paul Simon  

4  Alex Ivanov   The Beatles, Jeff Lynne, Traveling Wilburys. also Paul McCartney and Bob Dylan.

5  Euan Wilson   Robert Palmer and Chris Rea.  (+ Jeff Lynne, ELO, Wilburys, Petty, Beatles, Dylan) 

No Reply from:  James Hoban, Colin Martin, David Scharff, Erik Holmgren, HIRUTA KIYOSHI

DISCOGS   Genre / Style:

The Uglys

Rock  / Psychedlic Rock

Magnum

Rock  / Prog Rock, Classic Rock

Chris Rea

Rock, Pop  / Soft Rock, Pop Rock    (also blues rock, Album-oriented rock)
Traveling Wilburys
Rock  /  Folk Rock, Pop Rock, Classic Rock

Ray Davies

Rock  / Rock & Roll, Pop Rock, Hard Rock

Phil Keaggy

Pop, Folk, World & Country / Vocal    Paul McCartney
Rock  / Pop Rock

Bob Dylan  

Rock  / Folk Rock, Pop Rock

Robert Palmer

Rock, Funk-Soul /  Rhythm & Blues, Pop Rock, Funk

Jeff Lynne

Rock  /  Pop Rock

Note:  Folk, World & Country is a Discogs Genre.
Jumpcut       YouTube   started Feb 2005

The Attention economy  -- Attention = most valuable commodity / currency.

Syllabus:

A  Get Magical Idea

B  Use Remix strategy

C  Traits of Virality   

1   Challenge Assumptions

     (Psychological Triggers)              2   Use Remix Strategy

                                    

3   Tell a story

Leah McHenry

How to get FB Likes 

1  Set up Worldwide Xcept US,CAN,UK, AUS. Budget about $100. Aim to get likes @ .01c

2  Set Up carbon copy of above and when it hits 2000 likes  EDIT so:-

Opposite Locations – Only US,CAN,UK,AUS + Ger,Eire,RUS,Turkey etc.  Aim to get likes @ 10-15c 

Digital Distributor (Spotify, Amazon, iTunes):   Tunecore 

single $9.99 per year,  album $29.99  for 1st year $49.99  2nd on.  Publishing one time $75.
Physical Distributor for CDs, posters, T-Shirts:    ? 

House Concerts:

Chris King
Richard Nicol
Guy Breeden

01676 540070

SWFS folk?

#1 Key -  Micro-Niche  = very small no.of loyal fans who buy everything.

#2 Key  - CULTURE  = Learn about your fans  ‘Oh and you make music? Oh …’
Music brings people together for other reasons 

#3 Key – Launch Strategy

CULTURE      -- Branding = Image = Culture   -  Movies, Books, Groups liked
Quatermass


ER

Klaatu Barada Nikto
ER

Matrix



ER

FILM:   Alien  /   Day the Earth stood still

Tinker Tailor Soldier Spy   /   Zero Mostel    /   Russia House

Out of Africa   /    The Hunt for Red October    /    Dam Busters

AUTHORS:     Bill Bryson  /  John Le Carre  /  Bruce Lipton

Email List:

Emails harvested from fanlists eg. ELO fanlist, Polish ELO fanlist, are unconfirmed .

Difference between Confirmed Subscribers and all others. 

Column for: Opt-in subscriber & Date


Copywriting:

1  Intro   don’t mention the product. The reader asks: What’s in it for me?

2  Story   Create relateability

3  Content  Value and credibility  -  ‘Aha!’

4  Transition  subconscious <> Conscious  ??

5  Pitch 

Best music distribution companies for independent artists.        20 Jun 2019
This includes aggregators like Ditto & Distrokid as well as free services like Bandcamp.

    AWAL

    Distrokid

    Beatchain

    Amuse

    Ditto Music

    CDbaby

    TuneCore

    Bandcamp

    Horus Music

    Fresh Tunes

    Soundrop

    Routenote

    Level Music 

Distrokid


d@sm –cz8

WAV file,     IMG= 3000 x 3000  jpg, png   Specify Primary & Secondary Genre.

> Get music into Spotify, iTunes, Apple Music, Pandora, Amazon, Google Play, Tidal, iHeartRadio, YouTube, Deezer and 150+ other stores & streaming services.

> Keep 100% of royalties, get paid monthly.

> In stores 10-20x faster than any other distributor.

> Pay $19.99 to upload unlimited albums & songs for a year (competitors = 2x that for one album).

> Keep all your earnings—or set up "splits" to auto route earnings, from any track, to anyone.

> Bonus features! Get paid when other people use your music in YouTube · Unlimited backups · Instant Spotify verified checkmark · Manage your Apple Music page · Get credits & lyrics into stores · Get a YouTube Official Artist Channel · Spotify pre-save · + more...



Free Music Aggregators   

31 Dec 2017 
https://www.mastrng.com/how-to-sell-my-own-music-free/
Soundrop, Routenote, Bandcamp, Amuse, Fresh Tunes, Horus Music.

All these have no yearly or sign-up fees, some are completely free and others take a commission. 

DistroKid

Upload as:   WAV, WMA, M4A, FLAC, MP3, or CDDA


Soundrop
Shops: -Apple Music  -Itunes  -Spotify  -Amazon Music  -Google Play  -Deezer 

Income: Soundrop keeps 15% of your download and streaming revenue. 

Payment  once balance has reached the USD$20 minimum threshold amount  

Extras: -Set up payee splits to distribute revenue automatically among multiple rights holders. 

-Sell Cover Songs - Pay a one-time fee of $9.99 per composition they will take care of calculating and paying all the appropriate publishing royalties on your behalf. 

RouteNote
Shops? -Apple Music, Itunes, Spotify, Amazon Music, Google Play, Deezer, Youtube, Shazam, Pandora, Melon, Soundcloud, Juke mymusic, Groove Music, Claro Musica, Tidal / WiMp, eMusic, Napster, Omnifone, Anghami, Gracenote, Kanjian 

Income =Routenote keeps 15% of your download and streaming revenue. 

payment?  Once balance page has reached the USD$50 minimum threshold amount  

Extras: -RouteNote Premium - For a small upfront cost you keep 100% of the royalties. You pay $9.99 anually ongoing and one time per release (Singles $10, EP $20, Album $30, Extended Album $45) 

-Youtube Content ID 

Bandcamp
Shops?  -Bandcamp Store 

Income:  -Bandcamp keeps 15% of your download revenue. 

payment?  Your share transferred to PayPal account 24 to 48 hours after the sale 

Extras: -Physical Records & Selling Merch(vinyl, posters, tickets, t-shirts) 

-Optional High-quality download formats like FLAC, Wav and Apple Lossless 

-Pre-Orders   -Discount Codes 

Amuse
Shops?  -Spotify  -Apple Music -Itunes  -Deezer  -Google Play  -Youtube / Red  -Tidal  -Amazon Music -Napster -Shazam  -Pandora 

Income: Amuse keeps 0% of download and streaming.  100% of royalties go to artist. 

payment?  If you’ve earned $10 or more you can withdraw your royalties using PayPal 

Extras: -They discover artists they believe in and will offer them a record deal that includes marketing, financing, promotion and playlist pitching. If you are one, profits split 50/50 with the artists. 

-First app-only Music Distributor with no desktop site, you have to upload your music to Icloud, Dropbox or Google Drive to release your music 


Horus Music
Shops?  over 800 stores like:   -Spotify  -Apple Music -Itunes  -Google Play  -Youtube  -Tidal  -Amazon Music  -Shazam -Saavn  -Beatport  -Vevo  -Soundcloud 

Income:  Horus keeps 20% of your download and streaming . 80% of the royalties go to the artist. 

payment?  £10 minimum threshold. (UK clients no minimum). royalties paid through Western Union.  

Extras:  -Paid Option to receive 100% of your royalties 

-Free and paid options to Create your own VEVO channel, Sell your music video on iTunes, Send your video to Tidal, Get a custom lyric video, Create a music video, Physical distribution, Urgent music delivery, Mastered for iTunes, Artwork creation, MIDEM Representation, Custom marketing campaigns, Radio promotion, Chart registration, Digital health check     -Music Distribution to Asian markets 


Spotify deal with  AWAL   CD Baby   Distrokid   EMU Bands  Record Union   Spinnup   Tunecore 

who handle licensing and distribution of music and pay royalties when music streamed on Spotify.

spotify.com/account.     Logged in as 1135604799. 
    Rock (metal is a subgenre)

    Country

    Pop

    “Urban” (I'm not sure of the name, but I'll explain it)

    Classical

    Jazz

    Electronic

Music Agregators           
 2016 data
2. TuneCore - tunecore.com
- Cost for a single: $9.99/year
- Cost for an album: $29.99 Year1,  $49.99 Year 2+  
- Publishing  1 time $75 for 90% royalties. Keep 100% Copyright 

- Pays 2 months after product is sold
- Time it takes to appear on iTunes: up to 2 weeks
WAV files, 1600 x 1600 px image  Check You Tube Sound Recording and Facebook Audio recognition.


3. CDBaby - cdbaby.com
- Cost for a single: $9.95
- Cost for an album: $49
- Only pays 91% of royalties (this is how they get more $ out of you)
- Pays 2 months after product is sold
- Time it takes to appear on iTunes: up to 2 weeks (they claim 48 hours)

4. ReverbNation - reverbnation.com
- DISTRIBUTION ONLY PLAN = $34.95/year
- COMPLETE PLAN = $19.95/month ($239.40/year... YIKES!)
- MAX PLAN = $41.67/month ($500.04/year... YIKES!)
- Pays 2 months after product is sold
- Time it takes to appear on iTunes: up to 2 weeks

5. SongCast - songcastmusic.com
- $9.99/single + $5.99/month = $81.87/year... YIKES!
- $19.99/album + $5.99/month = $91.87/year... YIKES!
- Pays 2 months after product is sold
- Time it takes to appear on iTunes: up to 2 weeks
1. ADEDistribution - http://www.aded.us
- $5 a month + $3 per single/album/ep being submitted. (lowest start-up fee)
- Pays 100% of royalties
- Pays a "Loyalty Royalty" every week
- Pays out iTunes royalties 25-45 days after the month in which product sold (much faster than the rest)
- Every 5th submission is free
- Offers an AnR program for labels with multiple artists (includes discounts)
- Time it takes to appear on iTunes: 1-4 days
REQ’D:  PayPal account, Cover Art  (3000 x 3000px or 10” square, 300 dpi),  Artist mugshot (no words, 1200 x 1200),  Music: 16 bit  44.1KHz  WAV or mp3 (320 kb, CBR quality)
Deals:  Ultimate package $100 pa,  (No store placement fees, 12 distribution credits
Pick and Choose package $45 pa  (store placement fees for chosen stores)

3 forms:  Client info, Album info, Track info    Contact:  support@aded.us     makellbird@gmail.com



Make Your Music Searchable

In traditional distribution artists had to submit a ‘>one-sheet’. That’s literally one page that contains all the info about your record (artist name, album title, release date, a short bio, genre, etc.)

The equivalent in the digital world is metadata. These are the short descriptions and keywords that make it easy to classify and find something on the web.

Metadata is crucial in digital distribution. All digital distributors ask for this information. That’s how people browse for music online – especially with genre. You want your potential fans to find your music easily.

So when submit your album for digital distribution, include a list of metadata:

    artist name

    title (of album or single)

    the release date

    record label

    track titles

    genre

    composer information

    artist bio

Make it short. Use the most common words. Make it simple and timeless: avoid using trendy words or hashtags. You want people to find your music 30 years from now!
Promotion
Make sure you have a realistic budget for your promotion. Distribution companies tend to focus their promotional efforts on top-selling artists.

So do your own thing – create a powerful social media presence and put yourself out there.

Create buzz about your album even before it drops. Post sneak previews of your jam sessions to Instagram. Play a show in your studio and live stream it. Post 30 second previews of your tracks to SoundCloud.

Get your music to as many ears as possible. Use radio play, blogs, shows, word-of-mouth, and any other way you can think of to get your name out there. Send those emails and make those phone calls. There’s no hack around it!




Digital Distributors

https://blog.landr.com/everything-musicians-need-know-digital-music-distribution/

LANDR is the only distribution service that gives you professional mastering and global distribution all in one place. Pricing starts at just $1/month and you keep 100% of your royalties. No terms or hidden fees. Releasing with LANDR gets your music on over 250 music stores and platforms including Spotify, iTunes, Apple Music, Google Play and Amazon. It even provides an easy-to-follow reporting dashboard to track your success and fan base to make important decisions about your next moves as an artist. Mastering Plans (incl. release): Basic  £4/Mo (£48 wav=£9)   £9/Mo (£108 wav=£7) 

TuneCore gets you worldwide digital distribution for albums, singles and ringtones. It also gives you a Music Publishing Administration pack that allows you to get royalties and syncs.

TuneCore will get you on: iTunes, Amazon, Spotify, Google Play, YouTube Music and more.

Our favorite TuneCore feature: the Music Publishing Administration is a one stop shop for licensing your music. Their statistics are among the best to track how your releases are selling. 

Album=$30 Setup+$50 /Yr after 1st Yr, Single=$10/Yr. Sales: Artists keep 100%  A/W square 1600 px+
CDbaby  Go for both digital and physical (CD and vinyl) distribution worldwide with CD Baby. Distribute albums or singles. Also get sync licensing for TV, film, and games. CD Baby will get you on: iTunes, Amazon, Spotify, Google Play, Apple Music, Tidal, YouTube Music and more.

Our favorite CD Baby feature: The combo between physical and digital distribution gets you a full distro package. They’re the only who collect SoundExchange (Rights Owner) royalties for you.
Album=$50, Single=$10 No annual fees. Sales: Artists keep 91%  

Symphonic distributes your music worldwide. They get all your music marketing, licensing and publishing needs fulfilled. Symphonic does both physical and digital distribution.

Our favorite Symphonic feature: it gets your music on Beatport, especially good for electronic projects.

Bandcamp Self-release your music and sell it on Bandcamp. Unlike the platforms above, Bandcamp doesn’t put your music on other online stores (iTunes, etc). It’s a stand-alone online store. It lets you sell physical merch or self-release CDs. Favourite feature: add a Bandcamp ‘Buy’ link to your SoundCloud.

Topspin is a digital store and a marketing platform for musicians. It lets you sell your music (physical and digital), your merch and show tickets. Like Bandcamp, this doesn’t put your music on other platforms (iTunes, Spotify, etc). Instead it lets you embed it on your website or Facebook.

Favorite TopSpin feature: it’s similar to Bandcamp but with the added email feature. Collect your fan’s emails and stay in your touch with them.    Free or Basic $9.99 / Mo

Topspin encourage you to upload Apple Lossless files as your metadata will be preserved exactly as it appears in iTunes. Do accept most lossless audio formats, however, such as: FLAC, AIFF, WAV and Apple Lossless. Do NOT accept lossy audio formats such as: MP3 or AAC.

Get Fans: Give content and collect fan emails
Build Relationships: Connect with fans through our email platform
Sell Anything: Sell digital and physical products


Also:

Record Union
Mondo Tunes

iMusician

By Jamie Purpora,  President, TuneCore Music Publishing Administration

If you write songs, and your songs are sold, downloaded, streamed or used, they’re generating songwriter royalties. Nowadays, songwriter royalties fall into two buckets: Physical / Analog Songwriter Royalties (generated from old school music industry), and Digital Songwriter Royalties (generated from the modern digital music industry). We’ve outlined 13 ways that your songs make money.

Physical/Analog Songwriter Royalties & Revenue

#1. Mechanical Royalties

If you’re serious about getting your music out there, you’re probably selling physical products like CDs, LPs or cassettes (someone must still listen to cassettes…right?).  Every time a unit is sold or manufactured, you earn a mechanical royalty, generated from the reproduction of your song.  Record companies or other entities manufacturing products with your song—like The Gap, W Hotel, Putumayo—pay this royalty.  If the reproduction is in the U.S., the royalty rate is $0.091 per reproduction for songs under five minutes.   A formula rate kicks in set by the U.S. Government for songs over five minutes.  Outside of the U.S., the royalty rate is typically 8%-10% of the list price.

#2. ’Analog’ Public Performance Royalties

Every time there’s a “Public Performance” of your composition, you make money.  Public Performances happen all the time—you play a set at the local pub, your song gets radio play, you hear your track as background music in a restaurant or hair salon—and each time, the songwriter earns money.  So who pays up? AM/FM radio, network TV, bars, restaurants, airplanes, offices, movie theaters…you get the point.  Both in the U.S. and outside the U.S., the royalty rate is determined by a one-to-one negotiation between the Performing Rights Organization (PRO) and the entity where the performance occurred.

#3. Synchronization License Royalties (from the “Distribution” Copyright)

If a film or TV studio, production company or someone else wants to use your composition in a TV show, movie or commercial (hooray!), they need to pay for the synchronization license.  The license fee (both in and outside of the U.S.) is a one-to-one negotiation usually based on several things like the length of the use, how it’s being used (background or up front), the format and the popularity of the production.  Because of all these factors, the fee can range from a few hundred dollars to hundreds of thousands of dollars.

#4. Mechanical Synchronization Royalties

Let’s stay on the topic of Sync for a moment, as there’s also a mechanical royalty generated from the “Reproduction” copyright.  All that publishing lingo means that there’s a per unit royalty payment owed to the songwriter based on the number of units manufactured that include the song (like a greeting card, toy, video game, etc.).  Depending on the type of unit manufactured, entities like Hallmark, toy companies, or video game companies generate and pay this royalty, and the value worldwide is usually based on initial manufactured units.

#5. Print Royalties

As the name suggests, this royalty, generated from the Public Display copyright, has to do with printed materials—lyrics, sheet music, tablature, etc.  When music publishers like Hal Leonard or Alfred Music Publishing create sheet music, or a company prints t-shirts with lyrics on them, they are required to pay a print royalty.  There’s no government rate for this royalty—it’s a one-to-one negotiation.  If we’re talking sheet music, the royalty is usually 15% of retail price, and/or a one-time fee for pressing is negotiated.

Digital Songwriter Royalties & Revenue

#6. Digital Download Mechanical Royalties

If you write a song and distribute it to download music services like iTunes, Amazon, or Google, you’re owed a royalty for every unit of your music that’s downloaded.  This royalty type comes from the “Reproduction” and “Distribution” copyrights, and the royalty payment mirrors physical reproductions: $0.091 per reproduction in the U.S., and generally 8% – 10% of the list price outside the U.S.

#7. Streaming Mechanical Royalties

Streaming is the name of the game these days, and if you distributed your music to digital stores, it’s likely that you chose a few interactive streaming services like Spotify, Rhapsody or Rdio.  In case you’re not familiar with the term, “interactive” means that the user can choose songs, stop, go backwards, create playlists, etc. As was the case with digital downloads, a songwriter is owed a royalty (from the “Reproduction” copyright) for every stream of his or her song on an interactive streaming service.  In the U.S. there’s a government-mandated rate of around $0.005 per stream (expected to grow!), and outside of the U.S. the royalty is typically 8% – 10% of the list price.

#8. Digital Non-Interactive “Streaming” Public Performance Royalties

We talked “interactive,” and now we’re talking “non-interactive.”  A non-interactive streaming service is one through which you can’t pick songs, create playlists, or otherwise “interact” with the music, kind of like AM/FM radio.  A non-interactive stream is a “Public Performance” and therefore generates a songwriter royalty, paid by the streaming service, like Pandora, Slacker, iHeartRadio, Sirius XM Satellite Radio, cable companies, and thousands of other entities.  Worldwide, the royalty rate is determined by a one-to-one negotiation between the PRO and the other entity (generally based on a % of the entity’s Gross Revenue).

#9. Interactive “Streaming” Public Performance Royalties

When someone streams your song on an interactive streaming service like YouTube, Spotify or Rdio, it also counts as a “Public Performance,” which means you’re owed additional songwriter royalties. There’s no set government rate in or outside the U.S.—it’s determined individually by the PRO and the other entity, once again usually based on a % of the entity’s gross revenue. 

#10. Digital Synchronization License

Sync also applies to the digital world.  We all know it’s common for people to create YouTube (or Vimeo) videos that use someone else’s music in the background.  In slightly more technical terms, what’s happening here is that the song is being synchronized with a moving image, and when this happens, a per use license payment is required.

As far as the royalty rate goes, there is no government rate, just a one-to-one negotiation that sets the per use royalty rate.  It’s typically a percentage of Net Revenue as generated by advertising dollars.

#11. Digital Print

Google any song and you’ll immediately find dozens of sites with the song lyrics, sheet music, or tablature available for your use.  The use of the music on these sites is yet another form of public display, and the lyric sites, musician sites, and even sites with avatars wearing virtual t-shirts with song lyrics (yup, those count) all generate and pay this songwriter royalty.  Once again there’s no government rate set worldwide, and the rate is typically a fee for a specific period of time, and/or a percentage of the site’s gross revenue from paid subscriptions or advertising.

#12. Mechanical Royalty for a Ringtone/Ringback Tone

Ever purchase a ringtone? Or distribute your own to the iTunes store on your phone?  Whenever a ringtone or ringback tone is purchased for a mobile device, a royalty is owed (it’s generated from the “Reproduction” and “Distribution” copyrights).  Music services and telecoms like AT&T, Verizon, T-Mobile, Cricket, Vodafone and more are required to pay mechanical royalties to the tune of $0.24 per ringtone (in the U.S.) and a percentage of gross revenue (outside the U.S.).

#13. Public Performance Royalty for a Ringtone/Ringback Tone

In addition to the royalty generated in the purchase of a ringtone/ringback tone, a songwriter royalty is owed from the public performance that occurs when someone plays the tone outside of the U.S. Once again, the telecoms and music service need to pay up, and the rate is determined by a one-to-one negotiation.

Exhausted from reading this but ready to get the money you’re owed from the use of your compositions? That’s the right attitude! When you get a publishing deal with a publishing administrator, the publishing administrator will license and collect for you worldwide all of the royalties that should be coming to you, the songwriter, and nobody else.  It’s a good idea to get in the know now, because as the music industry landscape keeps evolving, there’s no doubt you’ll soon have more royalties to collect.

1. eBooks

eBooks have been and continue to be one of the most popular digital products for both creators and customers. They are relatively simple to produce since they require little more than written text and a few relevant images. eBooks are simple to distribute via large marketplaces or self-created online stores. They’re easily consumed by customers, who can read them on e-readers, tablets, computers, and even their mobile phones.

The beauty of creating eBooks is that you can share almost anything you know, or are passionate about, in text form. You can educate, advise, or curate existing content with an eBook to then sell on your website.

2. Software

Selling software online is something we should know a fair amount about. Not only have we helped thousands of customers sell software online, but it was originally the entire purpose that we created Easy Digital Downloads for; to sell WordPress plugins online. All types of software sales combined make up nearly 28% of sites using our platform, so it is something we truly care about.

The software industry is enormous and consistently growing. It is also extremely ripe with opportunities. Any person’s ability to write code of any kind can result in new, useful products. Whether it be desktop software, web-based applications, website templates, mobile apps, video games, or anything else powered by code. The possibilities are endless, and an established market likely exists.

If you speak (or rather, write) a code language, you can develop numerous things to sell online. Whether you have experience with apps, plugins, themes, snippets, websites, or something else entirely different, you can turn code into cash.

3. Video

Video is an extremely popular and effective format for delivering information online. Video content can be educational, informative, or entertaining. It’s significantly more engaging than text, and can be easily consumed by clicking a play button and watching. Users love video, and in many cases are happy to pay for it.

If you’re a great public speaker, have a visual-based passion, or just love sharing your thoughts on video, with a little editing time up your sleeve you can sell videos online.

4. Audio & music

Audio is a powerful medium for communicating messages, and there are many different types of audio digital products. People pay for audio tracks that entertain them, soothe them, inform them, inspire them and help them achieve business goals, to list just a few examples. Audio products can include:

    Recorded lectures

    Musical samples

    Relaxing background noises

    Reusable sound effects

6. Graphics & digital art

Graphic designers and digital artists can create a wide variety of unique and valuable products. From logos, to .PSD templates, to icon packs, to PowerPoint themes, to original artworks, designers can apply their skills in numerous ways to create digital products for sale.

Graphic designers can create and sell card designs, patterns, brushes, backgrounds, UI assets and more. Digital artists can sell finished pieces, drawings, and sketches. Finished original art of exceptional quality can be priced higher than graphic design pieces. If you can produce artwork digitally, it’s worth selling online (just be sure to license it correctly!).

7. Documents

Documents come most often in the form of informational pieces (like industry reports, manuals, or guides) or templates (like resumés or proposals). There are documents which are password protected, documents which include large files, documents with variations on the same files (like other languages or color schemes), documents which can be well suited for recurring models (like periodically revised or updated reports), and documents shared freely as lead magnets.

Have you written blog posts on your website specific to your industry or profession? If so, consider the value of packaging up your content and selling it as a manuscript or white paper so others can learn from you. You’ve already shared your knowledge on your website – curating it into a useful document for sale will be beneficial for both you and your site visitors.

8. Courses

e-Learning is an industry rich in innovation, and is growing with unprecedented momentum. As it grows, we are starting to see traditional educational institutions explore new ways to make their content available to learners. As for established educational programmes, learning material can be sold in a few different ways:

    As a downloadable one-off course

    As a downloadable collection of courses

    As a memberships/subscription to a web-based service.

Courses are very often sold the same way as other digital products, and with the same tools, which is why we’ve become very familiar with online course sellers.

    According to our recent user surveys, the number of people using Easy Digital Downloads to sell courses has quadrupled in one year. This is the most drastic increase for a specific product type we’ve seen since we started monitoring this data through our surveys.

Some courses are entirely autonomous, while others offer interaction with a teacher or assignment reviewer. Many courses provide students with some form of certification or reward upon successful completion.

Courses are becoming an increasingly popular foundation or complementary component for online businesses, due to consumer trends, and the prevalence of affordable and easy-to-use Learning Management Systems. They offer a lucrative outlet for anyone with knowledge or expertise, and enable educators to reach a broad audience without being constrained by geography, technology or time.

9. Professional services

Services are, of course, not products at all. However, they are very commonly sold in the same way digital products are. They are often sold one of two ways:

    As fixed-price services. The cost of the service is predefined and known to the customer before needing to engage with the service provider.

    On a case-by-case basis. The required work is scoped by the service provider, quoted to the customer, and the cost is agreed upon by both parties.

In the world of eCommerce, the line between product and service has become a little fuzzy, and in many cases, the customer doesn’t care very much about the difference. Customers can buy pre-made logos as a product with a defined price. They can also pay a predefined price on some sites to have someone design a logo which results in a very similar experience and end result.

With many service-based jobs, you are selling your time in exchange for a specific outcome or result, instead of a product. Or, you may be selling your time for a completely bespoke product, unique only to that one customer.

These days, all kinds of service providers are opting to sell their services online. Below is a very brief list of some of the professions that can sell services online:

    Graphic designers

    Web designers

    Copywriters

    Consultants

    Trainers

    Coaches

And that’s barely scratching the surface! This is another segment of digital products we have seen on the rise, with more than three times as many people selling services using Easy Digital Downloads now compared with a year ago.

12. Web-based applications

Web-based applications are similar to software, but are not downloaded from the web. Instead this category encompasses anything customers pay to use within a web browser. Also called SaaS (Software as a Service) businesses, they are not digital products in the truest sense, but can be sold and perceived very similarly, so they are important to acknowledge.

Many software creators find themselves faced with the choice between building a web-based SaaS app, and a distributed, installable program. Examples of these applications include services for email marketing (like Drip, MailChimp, Aweber, and Constant Contact), contact management (like Salesforce, Nutshell, and Pipedrive), site monitoring (like Pingdom and Status Cake), project management (like Basecamp, Asana, Podio and Jira), online course-based learning memberships (like Team Treehouse, Lynda, Skillshare, and Coursera) and file storage (like Dropbox, iCloud, Google Drive, and MediaFire). Since customers are paying for access to tools/services, recurring payment models are standard.

FB  Boost Post with Saved Audience

The option to select saved audiences isn't available for Boosted Posts. In order to Boost a Post with the saved audience, you will have to do so through Ads Manager.

What is the Difference between Business and Personal Ad Manager.
‘Claim’ a page  - & ‘Claim’ an ad account – what does that mean?
<!-- Facebook Pixel Code -->
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t.src=v;s=b.getElementsByTagName(e)[0];

s.parentNode.insertBefore(t,s)}(window,document,'script',

'https://connect.facebook.net/en_US/fbevents.js');

 fbq('init', '174226130031062'); 

fbq('track', 'PageView');

</script>

<noscript>

 <img height="1" width="1" 

src="https://www.facebook.com/tr?id=174226130031062&ev=PageView

&noscript=1"/>

</noscript>

<!-- End Facebook Pixel Code -->
davescottmorgan Pixel
Pixel ID: 174226130031062
SoundCloud Secret Link
Using a SoundCloud Secret Link, you can send links to sounds that won’t show up in search results or on your profile, and unlike with normal private sharing, they don’t require a log-in to access.

The Secret Link is available on all levels of account, so all you have to do is upload a private sound that you want to start sharing secretly! You can enable the Secret Link during a new upload, or if you’ve already uploaded a sound, from the sound’s edit page. In either case, you just need to make sure the sound is private.

Once you’ve got a private sound saved, you can find the Secret Link by hitting the Share button on that player. Copy the link, and send it to your fans. The link will never expire unless you change it, and can be used by anybody to access the sound.

If you ever want to disable a Secret Link, click the icon right next to the secret link in the Share box. Keep in mind that people who have the old link will no longer be able to access the sound.

If you want to make the link point to a sound download instead of a sound page, just put /download/ between the sound title and the secret code in the URL. For example, if your sound’s Secret Link is:

http://soundcloud.com/soundclouduser/secret-track/s-2wlsn

changing it to

http://soundcloud.com/soundclouduser/secret-track/download/s-2wlsn
will make a download link.

To successfully sell these higher-priced products, you want to operate on a different playing field in comparison to standard or bargain-priced products – and your efforts should adjust accordingly. The following tips are just a few strategies that can help you meet the higher expectations that come along with asking a higher price.

1. Create solid documentation
One of the main things customers are looking for when deciding to purchase a more expensive product is quality documentation. If they are going to invest in your product, they want to know that there is adequate information they can refer to if they get stuck or have questions.

Depending on the nature of your product, you might house the full documentation on your website for maximum accessibility, allowing customers to refer to it anytime, from anywhere. Of course, many digital products come with a downloadable PDF guide, but the recent trend has been toward searchable online documentation and FAQ databases, which gives customers the ability to troubleshoot easily (particularly when it comes to software).

Overall, your product documentation should be:

User-friendly and easy to navigate with clearly defined sections

Well-written, with correct spelling, grammar, and syntax
 Straight to the point, without filler
    
Easy to understand, with friendly language (only as technical as is necessary)
    
Mobile-friendly and easily searchable (if applicable)

Visual elements, such as screenshots, demonstration videos, audio or video tutorials, or similar media can be very helpful when it comes to getting your customers up and running quickly with your web app, software, or creative templates.

2. Polish up your copy

Imagine you’re shopping for premium digital products and you come across a beautifully-designed website, only to see sloppy or amateur-sounding copy that’s hard to follow, or even worse – full of embarrassing mistakes! It’s pretty hard to take a website seriously if it seems as though the creators haven’t bothered to adhere to the most basic standard of professionalism, and even seemingly minor mistakes can take your brand down a notch, turning off customers in the process. As a digital business owner, you not only want your customers to be impressed when they visit your site; you also want them to walk away having zero questions about your legitimacy.

Putting in the extra time and effort to write engaging digital product copy in the first place is one of the most effective things you can do to ensure that you’re presenting customers with a polished image that merits a premium price. Pay attention to your tone and style; “casual and friendly” might work well for selling standard-priced products, but there is a certain art to premium language (as long as it’s consistent with your brand voice).

Remember, you want to create an atmosphere around your brand that enables the customer to envision how their lives will benefit from using your product. Sure, you don’t want to come across as stuffy or rigidly formal, but you do want to let your customers know that your business is professional – and your products are high-quality. If you don’t feel like writing copy is your strong suit, consider hiring a professional copywriting service to make things easier.

3. Make sure your product specifications are clear

With the lower barrier to entry, digital products can be (at times) a somewhat hit-or-miss market, which means that transparency is more important than ever! Your customers want to be 100% sure that your product really is what you say it is, so it’s up to you to be as clear as possible in order to inspire their confidence to buy.

Any important product specifications should be accurate and upfront, including:

    File sizes (zipped and unzipped)
    File formats
    Number of files

    Skill or software prerequisites
    Terms of use / essential license information / publisher information / rights

    Anything else included with your product
    Anything else required to be able to use your product

4. Provide social proof via testimonials

In the age of social media, social proof is more important than ever. People have relied on word-of-mouth and referrals for centuries, and due to the intangible nature of modern digital goods, testimonials and other forms of collective approval (ratings, social media support) are crucial. For high-priced products in particular, the customer’s purchase decision is scrutinous at the very least!

From quoting customers and big industry names to implementing a product rating system on your website, there are a variety of ways to ramp up your social proof. Consider inviting customers to rate your Facebook page, retweeting and reposting any reviews on Twitter, Instagram, or other platforms, and use social listening to keep track of what everyone is saying about your products to show customers that you’re listening and willing to make improvements where necessary.

5. Show customers how your product can be used

Let’s face it – people are busy, and when they browse your website, they often aren’t looking to do extra detective work. Customers want to understand the gist of what you’re offering (and how it will benefit them) as quickly and efficiently as possible, and it’s your job to connect the dots for them if you want to increase sales on your high-priced products.

The less work they have to do to understand your message, the better, so showcase different use-case examples that illustrate how your product can function in different settings. This can include varying scenarios that highlight the different features of your product, as well as the different types of people and businesses that might benefit from them.

6. Create a stellar product demo

When it comes to high-priced digital products, creating a high-quality (and accurate) product demo does wonders for customer confidence. Conceptual possibilities are just not enough – the customer must see, hear, or otherwise experience your product in order to complete the purchase decision. A good digital product demo goes a long way when it comes to building trust in your brand, and it safeguards against any disappointment or dissatisfaction customers may experience from making an uninformed purchase.

To justify a higher price tag, your demo should showcase things like:

    Premium quality
    Advanced functionality
    Versatility or extensive application

    Long-lasting value
Measurable results and benefits
Competitive edge
Extras and bonus features

7. Make an emotional connection

Why should your customers want your premium product? Why do they need your product? Sales wisdom indicates that the fear of missing out (FOMO) is one of the biggest driving factors for people when making purchases, even more so than the actual desire for the product itself. It’s also been proven that enabling customers to visualize experiencing emotional outcomes such as enjoyment and satisfaction or other relatable results (aka benefits) can boost conversions. What is the emotional result that comes from experiencing the benefits of your product?

Consider incorporating language and concepts that are relatable to the customer emotionally when describing these benefits, such as:

    Enjoyment / feeling good
    Making more money / attaining success or security

    Making life easier / saving time and hassle
    Improving relationships
    Creating / gaining skills

8. Use premium branding

Just like with your website copy, if you want to sell your products at a premium price, they should be showcased with premium branding. In a sense, this is the icing on the cake that wraps up your entire presentation into a nice, polished package for the customer. It can be off-putting when a company charges a hefty price for their product, but the branding looks like a 90s infomercial! If you’re not sure where to start, do some research and take notes on what your competitors are doing. You want your brand to be as modern and up-to-date as possible, showing your customers that your brand is “with it” enough to warrant the price you’re asking.

    Design is the silent ambassador of your brand.

Your premium design and branding should extend across all touchpoints of your product; from your website, to the product they receive when they purchase, to your email newsletter design, to your social imagery, and to any other livery such as your business cards or merchandise. Ensure every touchpoint reflects the premium nature of your business.

9. Ensure that support is easy to reach

If you want your customers to feel confident in spending on your premium product, you’re going to need to show them that you’re easily available should they need assistance. Making your support process straightforward and convenient makes a big difference to the customer; nobody wants to pay a high price for something unless they have some feeling of security, a guarantee that it will work for them, or at the very least, the knowledge that someone will help them if needed.

Include a simple contact form on your Help / Support page so that customers can easily reach you if they have any issues or concerns. Depending on the complexity of your product (such as software) you may even implement a support ticket system. Either way, being easy to reach will give customers the reassurance they need to take the risk of spending a significant amount of money.

10. Have a clear refund policy

When it comes to digital products, it’s important to address refunds in an honest and forthcoming manner – and this is especially true for high-priced products. In addition to converting sales, your goal should always be customer satisfaction. After all, customers are your best source of social proof and, of course, revenue! Big ticket items require fewer (but perhaps more researched/qualified) sales to meet the same revenue goals as larger amounts of lower-priced items, and you want to foster an open and transparent relationship with your customers to attain these high-priced sales.

Making your full refund policy readily available on your website, written in clear and easy-to-understand language, can make all the difference between a skeptical website visitor and a confident customer.

A premium experience to match your pricing

If you’re pricing your product at a premium, every single touchpoint should be a premium experience: From the very first impression (website and branding) to the product demo and the actual product itself, to communication (emails, social media), to support and documentation. This also includes following up with customers after their purchase to make sure that they’re happy with the product! Ultimately, every single experience the customer has with your product and your business should feel premium, creating a consistent experience from start to finish that sets the stage for the customer’s confidence in your high-priced product as something well worth the cost!


Wix Website Hints
How to Write Amazing Text on Your Website

When it comes to writing text on your website, it can be hard to know where to start. The good news is, we have a guide!

01 What do you offer?

Explain very clearly what you do. It sounds obvious, but it’s easy to forget! You don’t  need to list everything you offer right up front. A simple sentence will do.

02 Who is it for?
Think about who needs your product, service or skill the most. Is it for everyone or just a specific group of people. Let them know they are a good fit.
Try filling this in:
Whether you’re ​________ or _______ we’ve got something forn you.

03  Why do they need it?

Think about a problem you’re solving - it can be big or small. List both the practical and emotional benefits you offer, for example, 

“Learn climbing skills” and “Make lifelong friendships”.
04   What’s your story?

Everyone loves a good story. Tell visitors a little about yourself,

how you got started and what you’re passionate about.

This will give visitors a reason to believe in you.
05  Why should they trust you?

Show that you’re trustworthy. Build credibility by displaying customer reviews, achievements, or the number of clients you’ve worked with. Make sure you’re using real reviews - and don’t be afraid to display a few different opinions.

06  What’s next?

Make it exciting to act! Now that you’ve told your customers everything they need to know, what do you want them to do next
Include a button to make a purchase, book an appointment, subscribe to your mailing list or view your portfolio.

Facebook

– scheduling only avail on Pages (Fan Page etc) 

Click Status  >   Drop down next to Publish  > select Schedule

Twitter:
Ad Platform      (ads.twitter.com)  or from Home page

Click Tweet icon at the Right Hand top of page 

Facebook Ads have 4 sections:-
Account Overview

Campaigns 

Ad Sets 

Custom Audiences - within Ad Set

Ads 

The probability of selling to a new prospect is 5-20%. The probability of selling to an existing customer is 60-70%.” If you have related products or accessories, offer them in an ad targeted at recent shoppers. Using a special, time-sensitive promotion will encourage them to take action right away.

Custom Audience Pixel
Create Custom Audience Pixel in the Ad Manager.

Place code between <HEAD> and </HEAD> tags on each web page of interest (or just Home page)
Then use Facebook to create Custom Audience based on website traffic in last 1,7,30,90 or 180 days

 

You can browse and join networks, which are organized into four categories: regions (networks that are linked to specific cities or countries), colleges, workplaces and high schools

FB Create a Page options:

Local business or place

Company, Organisation or Institution

Brand or product

Artist., Band or Public Figure

Entertainment

Cause or Community

Schedule Posts / Tweets:

Time of Day very important…    Early morn, miday, eve

Facebook:

– scheduling only avail on Pages (Fan Page etc) 

Click Status  >   Drop down next to Publish  > select Schedule

Twitter:
Ad Platform      (ads.twitter.com)  or from Home page

Click Tweet icon at the Right Hand top of page 

YouTube Channel
The process for establishing your own YouTube channel takes just a few minutes. You'll then want to customize the channel by adjusting a handful of options, uploading your photo or logo, and linking your channel with your other online social networking accounts, like Facebook, Twitter and Google+.

First, you need to create your free Google account. If you're starting a YouTube channel for your business, set up a separate Google/YouTube account from scratch, using a unique and nonpersonal email address. That way someone else from within your organization can run the channel without you having to give out your personal Google account username and password. Keep in mind, only one YouTube channel can be associated with each Google account. Currently, there's no such thing as a specialized business account or YouTube channel for businesses. So you'll need to customize a standard YouTube channel's settings so that it best caters to your audience and showcases your business, its image and brand, and your videos.


To create a unique Google account, follow these steps:
1. Launch any web browser on your computer that's connected to the internet and visit www.youtube.com.

2. From the YouTube homepage, click on the "Sign In" link that's displayed near the top-right corner of the screen.
3. When the YouTube "Sign In" screen appears (with the Google logo in the upper-left corner), click on the "Create an Account" button that's displayed in the upper-right corner. You'll be prompted to first create a new Google account.

4. At the "Create a New Google Account" screen, fill in the fields. You'll be asked to enter your first and last name. Then you'll be instructed to choose a unique Google username. Next, create and confirm a password for the account, enter your birthday and gender, as well as your mobile phone number and current email address. If you're creating a YouTube channel for your business or service, for example, don't use a personal email address when prompted for your current email address. Select your location from the pull-down menu, and then agree to the "Terms of Service" that are listed on the screen. Click the "Next Step" button to continue.

The Google username you select will also become your YouTube channel name, and a free Gmail address will be issued to the account. Use your business name as your username or choose something that's clever and that your intended audience will identify with. The channel name/username should be easy to spell and something that people will remember. If your YouTube channel will be promoting a product, for example, consider using the name of the product (assuming it is not copyrighted or trademarked by someone other than you or your business) as your username.

5. Next, you'll need to create your Google Account Profile. This includes uploading an optional profile photo. Click on the "Add Profile Photo" button to do this, then click on the "Next Step" button to continue. If you're creating an account for your business or organization, upload a company logo or product photo, as opposed to a personal photo or headshot.

6. Once you establish your Google account, click on the "Back to YouTube" button.

7. Within a few minutes, you'll receive two emails from Google. One will ask you to verify your current email address. Simply click on the link provided within the email to do this. The second email you receive will contain details about your new Gmail account. Save the information within this email for later reference.

Transform Your Google Account into a YouTube Channel
Using your Google account (which also serves as your YouTube account for watching videos), you can easily establish and customize your own YouTube channel, and then populate it with your own videos. Follow these steps to create a free YouTube channel once you have a valid Google account set up.

1. Access www.youtube.com, and sign in using your Google account username and password. The main YouTube home screen will be displayed.

2. Near the upper-right corner of the screen, you'll see your account profile picture. Click on it to reveal the Google Account Menu, which will also be displayed near the top-right corner of the screen.

3. Click on the "My Channel" link in the upper-right portion of the screen. The "Create Your YouTube channel" screen will be displayed. From this initial screen, you'll see your profile photo, as well as your username and/or first and last name displayed. Click on the "Edit" link that's associated with the "From Your Google Profile" option in order to customize your Google profile, which will be your identity containing public information about you that people will see online.

4. Under the "Activities you'll share on your channel" heading, you'll see four options, labeled "Like a video," "Comment on a video," "Favorite a video," and "Subscribe to a channel." Add a checkmark to the checkbox that's associated with each activity you want people who visit your YouTube channel's page to be able to do.

5. Click on the "OK, I'm Ready to Continue" button. Your YouTube Channel has now been created. The next step is to start populating your channel by uploading videos to it.
YouTube Live Stream

You may live stream content (the "Live Content") through Your YouTube channel and You may be provided with the option of archiving the Live Content for subsequent viewing (the "Archived Content"). The Live Content must comply with the YouTube Community Guidelines. Notwithstanding anything to the contrary in the Agreement, You represent and warrant that You have all necessary rights for the exploitation of the Live Content on the Google Services throughout the world, including, without limitation, music licensing rights from artists, record labels, publishers.

To start streaming, start your encoder. The status bar will indicate when you're live. 

To stop streaming, stop your encoder.  When your stream is complete, a public video will be automatically created and uploaded for your fans to view later. 


If you are using the Stream now option:
· Simply copy the server URL and stream name/key into your encoder.

If you are creating a Live Event:
· Copy the YouTube entry points from Ingestion Settings to your encoder. 

· Stream Name - This identifies your stream on YouTube's servers.

· Primary Server URL - This is the main server where your stream will be ingested by YouTube.

· Backup Server URL - This is the backup server where your stream will be ingested by YouTube.

· Choosing to stream to the backup is recommended but requires double the outbound bandwidth (you are outputting a simultaneous redundant stream). So make sure that you have the Internet bandwidth capacity. 

· Ideally, your backup stream should be on an entirely redundant physical encoder.

· Configure your encoder using YouTube's recommended encoding settings.

· Configure your audio and video sources.

· Start encoding.

· If you're using a scheduled event, you'll need to start the event on YouTube too!

Wirecast  (YouTube recommended App)
New!  Wirecast Cam iOS 8 app – FREE  Download the app and use any iPhone (4S or newer) or iPad on your Wifi network as an ingest source into Wirecast.



To use the Q2HD as a USB webcam with your computer, follow these steps:

1. Connect the Q2HD to your computer with a USB cable.
2. Press the power button (the USB operation screen will appear on the Q2HD). Note that your computer will power the device via USB.
3. To use the Q2HD as a card reader, USB mic, or Webcam use the arrow keys to select the icon. When you’ve made your selection, press the record button.

4. The Q2HD should now be connected to your computer.

5. When you are done, be sure to eject the Q2HD if you are using it as a card reader or a webcam.

YouTube video listing

The channels#list method will return a JSON with some information about the channel, including the playlist ID for the "uploads" playlist:
https://www.googleapis.com/youtube/v3/channels?part=contentDetails&forUsername=OneDirectionVEVO&key={YOUR_API_KEY}
https://www.googleapis.com/youtube/v3/channels?part=contentDetails&forUsername=Dave%20Scott-Morgan&key=AIzaSyAG92PUs55KSLTKGKqLa9NmpwTJ-aImgrI

With the playlist ID you can get the videos with the playlistItems#list method:
https://www.googleapis.com/youtube/v3/playlistItems?part=snippet&playlistId=UUbW18JZRgko_mOGm5er8Yzg&key={YOUR_API_KEY}
JSON=JavaScript Object Notation

KEY=AIzaSyAG92PUs55KSLTKGKqLa9NmpwTJ-aImgrIAIzaSyAG92PUs55KSLTKGKqLa9NmpwTJ-aImgrI
iPad / iPhone:

iPads / iPhones requires an App to download zip files (e.g. ‘Documents’ by Readdle)

‘Documents’ by Readdle is a free App to enable iPad/iPhones to download & manage zip files.

The Documents App requires Ios8 + which is available for iPhones version 4 +  and iPads version 2 + . 
When the App is loaded and you then click on a download link, a dialog prompts with ‘Open in Documents’. Click the dialog and the system reports:  zip file was saved as ‘filename.zip’ in Documents folder. Click ‘OK’ and the Documents folder opens up. 

MP3 Quality
mp3 = 128 tp 256 kbps
FLAC =approx 700 + kbps
CD =1411 kbps

Musicians who upload their music to Amazon mp3 via Tunecore do so at 1411kbps. The mp3s are reduced to 256kbps but there is also the option for a CD on demand service where the 1411 kbps files can be purchased in CD format.

…downloadable music in three file qualities... A standard 128Kbps MP3, a CD quality 44.1 FLAC file, and a Studio Quality 24bit 96Khz FLAC file. The latter being a download of around 130mb per song. 

Briefly: CD audio is digitally sampled at 44kHz, which sampling theory says can capture any frequency up to 22kHz - the upper limit of human hearing. The volume levels are then quantised into 16-bit quantities, which can represent 65,536 discrete values for the loudness. 24-bit audio is often sampled at 96kHz or 192kHz; those 24 bits can represent 16.7m discrete loudness values. By contrast MP3s are compressed by an algorithm that throws away parts of the sound that long laborious testing determined could not actually be heard. 
The happy medium between small file sizes and true CD quality audio is a 256kbps bit rate. This offers vastly superior sound quality over 128kbps, without eating up too much disk space. The difference in quality between 128kbps and 256kbps is vast and immediately obvious -- your favourite tunes encoded at 256kbps will sound stunning in comparison to the same tracks encoded at 128kbps. Consider this bit rate if you own a player with 4GB of memory or above, or if you only carry a few albums with you at any one time.

Using a bit rate of 128 Kbps usually results in a sound quality equivalent to what you'd hear on the radio. Many music sites and blogs urge people to use a bit rate of 160 Kbps or higher if they want the MP3 file to have the same sound quality as a CD.

There are scientific studies that prove that MP3s above 256 kbit/s and AACs above 192 kbit/s are not distinguishable from the originals even with good audio equipment.

Ask Richard!

Download links:

http://www.123mga.com/morganisation/Across the Divide.zip              52Mb

http://www.123mga.com/morganisation/freedownload.zip                     19Mb

http://www.123mga.com/morganisation/roomwithview.zip                     4Mb

192 is good!

5 May 2017

Main FB site:    Dave Scott-Morgan

782 Friends

Pages:
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Merge pages:
Facebook.com/pages/merge      -cz8

Save page data:
Settings > General > download page
AWeber

With Aweber, each list can have it's own follow-up series of email messages. They will go out exactly in order and at the intervals you define, when you set up the series. This will work consistently over time. A person who signs up six months from now will get the same message series in order, as someone who signs up today. For your general subscriber list, you should have the first message in the follow-up series deliver the link to your free downloads zipped folder. For your customer list, the first message should deliver the paid downloads. Let us know if we can ever help with anything else.
You can see more information for the comment on this post here:
http://www.musicmarketingmanifesto.com/members/3-13/comment-page-1/#comment-17904

You’re going to need an Aweber list for every product, so that you can keep your customers organized from your non-customers, but also to make sure people are getting the right product via email.
So if someone buys the cd you just test bought, they’ll land on that list, but if they buy a different product, they’ll land on a different list.

HTML5   provides a standard for playing audio files not available before.

The HTML5 <audio> element specifies a standard way to embed audio in a web page.

Before HTML5, audio files could only be played with a plug-in (like flash).

To play an audio file in HTML, use the <audio> element:  (mp3, wav, ogg  supported) 

Example

<audio controls>

  
<source src="horse.ogg" type="audio/ogg">

  <source src="horse.mp3" type="audio/mpeg">

Your browser does not support the audio element.

</audio>

The controls attribute adds audio controls, like play, pause, and volume. Text between the <audio> and </audio> tags will display in browsers that do not support the <audio> element.  Multiple <source> elements can link to different audio files. The browser will use the first recognized format.

HTML Audio - Media Types

MP3 =
audio/mpeg,  Wav =
audio/wav,   Ogg  = audio/ogg

Hello Dave,
Thank you for purchasing from Morganisation!
The items you purchased are listed below, along with all file download links. These download links expire in 72 hours, please download your files right away!
ELO or Beatles fan?  (FB)
Dave Morgan, one-time ELO musician, is giving away free tracks of his music. 
If you like ELO or the Beatles, this will ring your bell. Click below.
Email 1 - Here's Your Stuff
Subject: {!firstname} – I’ve got your Download Info here
Hi {!firstname},    Dave Scott-Morgan here.

First I want to thank you for taking the time to check out my tunes.

You can download the tracks here:

http://www.123mga.com/morganisation/freedownload.zip
Included in the download folder you will find the song 'Benediction’ from my recent album, ACROSS THE DIVIDE as well as 'Paradise Garden’ from the album, THE B.C.COLLECTION and ‘Spaceship Earth’ from the album EARTH RISE.

Simply unzip, then drag and drop the files into your iTunes folder or any appropriate folder.

You might also keep an eye out for future emails. I've got some more free music, cool stuff and maybe even some weird stuff coming your way.

And please remember, I dig hearing from you guys so by all means, shoot me an email if you ever have any questions, comments, feedback, or just to say hello!

Talk soon,

Dave

Email 2 - Blog Post 

Subject: {!firstname} - this involves you.      Send 1 day after
Hey {!firstname},   I hope by now you’ve had the chance to listen to the tracks I sent you yesterday. More than that, I hope you liked what you heard! Thanks again for your time and interest in my music. It means a lot to me. 
Right now I want to ask a favour...

I know. We've known each other for like a minute and already I'm asking a favour! 

Please don’t hang up...  

I wrote a blog post on my site and I'd like you to read it.  I think you will kind of find it interesting. It’s about me and it’s about you…   Well, you'll see what I mean here:

http://www.123mga.com/morganisation/rock-n-roll/
Thanks again.    Dave

Email 4 - The Offer
Email 5 - The Reminder

Email 6 - Final Notice

Subject: Final Notice     Send 1 day after
Hey {!firstname},

This is just a courtesy email to let you know that this is the final day of the 72 hour special I'm running right now.  In case for any reason you missed it.... 

I'm giving away my album REEL TWO to anyone who picks up a copy of my most recent album, ACROSS THE DIVIDE. Here's where you can get it:

http://www.123mga.com/morganisation/xtd-offer/
This is my way of saying THANK YOU for being one of my subscribers. But do remember...

This is the FINAL day of this special offer. Once the countdown clock hits zero, the offer is gone for good. So if you want to get 2 of my albums for the price of 1 go here now:

http://www.123mga.com/morganisation/xtd-offer/
I can’t imagine the price EVER getting better than this.
Thanks again,   Dave
Upsell    Wait! You’re Not Done…

Do not close this page. You still need to get your download link (step 1 of 2).

Thanks so much for ordering my album. Before you go I’ve got something very special I’d like to share with you…

I have been a musician for nearly my entire life, and as you can imagine, I have written and recorded many songs, performed live more times than I can count, and amassed mountains of behind the scenes footage, posters, artwork, lyric sheets, and the list goes on…

I have a dusty old sideboard in my office full of old recordings, press clippings and sundry documents of yesteryears happenings. When I look up I see shelves cram packed with reel to reel tapes and bookcases full of, well everything. I can’t tell you how often I’ll get an email from a fan asking for a particular track that they heard “back in the day”, only to spend hours digging through that chest of mine to hunt for the poorly labelled master, burn a copy, and send it off.`
That’s when I decided it was time to digitize everything and create an online archive! In that archive I currently have over 100 songs, dozens of videos, unseen artwork, lyric sheets, and more. In this archive you get to listen to everything from my very first demo recordings when I was just 17, all the way up to unreleased tracks recorded fro my most recent album. It’s my entire musical journey, documented, and shared in one private members area. And I plan to add new material all the time. This is basically my life’s work as a musician, up to this point.

In addition to the archives I’ve also created an interactive fan hub, which will include private chat sessions, live internet concerts, first access to new music, and more. And all All Access Pass members will also get discounts on shows, and just all around VIP treatment and access.

And I’d like to let you have access to all of it!

Now if you just took the per track retail value of this collection it would cost well over $100 for the music alone. That’s not to mention the videos, live online concerts, chats, and events. And remember, much of this material is NOT AVAILABLE ANYWHERE ELSE!

However, as a THANK YOU for ordering one of my albums, I want to offer you access for just a fraction of the normal price.

As a special ONE TIME OFFER you can get access to my entire archive for just $29.95 per year. That means your paying just pennies per track compared to what you would pay were you to buy this material via the normal retail channels. If it were even available. And once more, you also get access to the live online events, show discounts, and more.

Perhaps more importantly, by signing up for the All Access Pass you’ll be helping to support the recording and release of future albums and tours.

Here’s a recap of what you’ll get instant access to if you sign up for Dave Scott-Morgan’s ALL ACCESS PASS:

    Over 100 songs (the majority of which have never been released to the public.

    Dozens of music videos, performance videos, interviews and more.

    Audio Interviews.

    All other previously release albums.

    Regular artist to fan chat sessions.

    Regular live internet concerts.

    Discounts on future live events.

    First access to new music.

    Much, much, more.

Everything is hosted inside of a private members area where you will be able to listen to, view, and (in most cases) download links for the material. You’ll receive INSTANT ACCESS immediately after ordering.

And just because I want to make certain everyone is happy with their purchase, I also after a COMPLETE MONEY BACK GUARANTEE for 30 days. If the All Access Pass is not what you expected for any reason, just shoot me an email within 30 days and you’ll receive a complete refund.

Now I realize this is probably not for everyone. If my album was a gift, or perhaps just a casual purchase, than this special offer may not be for you.

However if you are a fan of my music and would like to help support me as an artist while getting one heck of a deal, then rest assured this is a great opportunity to load up on some very special content at a price that you WON’T see again.

BUT PLEASE REMEMBER: This enormous discount I’m offering on all of the above is a ONE TIME OFFER. The All Access Pass is not currently available anywhere else, and once you close this page this special price will be gone for good.

So if you’d like to get access to over 100 songs, videos, audio interviews, live online events, and a whole lot more, click the order button you see below now!

order button

No thanks, I’d like to pass on this chance to get access to the John Oszajca All Access Pass and proceed to the download page for the album I have already purchased.

Bitz

June had a part in a movie and I had a part in it too. - I was writing music for the soundtrack. 

I was asked to write the music for a film called ‘Distortions’ staring Piper Laurie.

An English girl named June Chadwick had a minor role in the film. This was actually a couple of years after she had played a part in the movie ‘Spinal Tap’ which eventually went on to become a cult classic. (whenever we get lost backstage we refer to it as a ‘Spinal Tap moment’) 
alien lizards invading earth by insinuating human form). 
Everyone thought that song was a nod to the book and film of the same name but closer inspection could reveal a recurring phrase: ‘I’ve got a room with a view of June and I’m alright with that!’ 

On this apparition of terminal feminosity. 

of June’s song
In order to minimize this unfortunate side effect, the prop department, having been warned that didn’t know how to play them, had put chalk on the strings. Needless to say as we rehearsed our parts time and again, the chalk wore off. 

I have to tell you that doing those videos was an interlude of rock ‘n’ roll comedy for ELO and especially for me and Lou Clark: The idea was that Lou and I should sit on chairs playing cellos! Of course neither of us knew how to actually play a cello. Never mind that. We’re only mining… The voluptuous wooden beasts duly arrived from the prop department and almost immediately, Lou’s experience as ELO’s orchestral arranger came to the fore and he suggested that we needed to rehearse our stroking movements. If we didn’t get the arm swings right, our elbows could crash into each other!  
So with all due diligence we rehearsed the dance of our arm movements for different parts of the song so that our arms went in unison of direction. It all worked swimmingly well. Lou and I dressed in black leather jackets sitting at the back beside Bev the drummer, stroking our musical wardrobes with a nonchalant ineptitude as we mimed to the track. 
Everything was fine until the end of the track, which was a fadeout…
The sound of cellos being played by fratricidal imbeciles is somewhat akin to that of saucepan lids being sharpened on iron railings. Somebody had put chalk on the strings to minimize this but as we rehearsed our parts over, the chalk wore off. 

By the time we came to do the live run before an audience our cello playing had assumed the sound of a primal screech that would set your teeth on edge if you heard it. 

While the song was under away the awful racket that we were making was totally masked by the volume of the track, but when it came to the fadeout at the end, all that could be heard in the studio was the rhythmic retch of this blood-curdling wail as Lou and I kept pummelling away 

and before the audience applauded 

MMM The Schedule:

Day 0:    MON

Download 3 of Dave’s songs for free!    

(  User enters Name & email on Squeeze Page  ( Confirmation Page

Aweber adds subscriber to:   mmm prospects.    Subscriber sent follow up email with link to zip file

+ 1 Day:   TUE

Aweber follow up email:  ‘This involves you’ 
Invite to read web blog  (  Rock ‘n’ roll. The music business article. No onward links.

+ 3 Days:  FRI

Aweber follow up email:  From ELO to Spinal Tap   
( RoomWithView free download    (link to zip file on email)    (iPad text)    
( link to ACROSS THE DIVIDE page  (  If subscriber buys:

                (  Thank You–xtd page. ( PayPal £6.45 ( Aweber move to mmm customer list 

+2 Days:  SUN  

Aweber follow up email:  ‘You’re a Pal’

For the next 72 hours: give away REEL TWO to anyone who picks up ACROSS THE DIVIDE.

( link to xtd-Offer page (counter starts when user first accesses)
( also link to RoomWithView  http://www.123mga.com/morganisation/roomwithview.zip   
(iPad text)

+1 Day:  MON

Aweber follow up email:  Time sensitive – get a free copy of Reel Two with Across the Divide 

( link to xtd-Offer page
( also link to RoomWithView   (iPad text)

+ 1 Day:  TUE

Aweber follow up email:  Final Notice

( link to xtd-Offer page  only  

Offer Page – 72 Hr LTO – TWO for ONE - Across the Divide and Reel Two. 

If subscriber buys (   Thanks   (  Aweber change to mmm xtd-offer list

Readme.txt:

Thank you for signing up to my mailing list. 

I hope you enjoy these free tracks.

Track 1 (xxx) is from my album... which I recorded with RT

Track 2 ... is from the album ...

Track 3 is from ...

If you would like to find out more information about me or my music you can do so at:

http://www.davescottmorgan.com  (or the mgn Blog page)

If you would like to get more music you can purchase my latest album here:

http://www.123mga.com/morganisation/across-the-divide/

John Oszajca:  MMM modus operandi & notes
Aweber Autoresponder Lists 

mmm customers
mmm prospects

mmm xtd-offer

mmm top-table      = AAA (Access All Areas) List for super-fans

   (View Unlisted videos,  Listen to latest song mixes, development tracks).

The Sales Funnel:
Squeeze page      Free tracks                  http://www.123mga.com/morganisation/

Blog Post            Rock n’n’ roll             http://www.123mga.com/morganisation/rock-n-roll/
Sales page           Across the Divide      http://www.123mga.com/morganisation/across-the-divide/
Discount Page     xtd-offer                     http://www.123mga.com/morganisation/xtd-offer/

Auto Responder series 
Email series - 5 emails.

This is our autoresponder series which will be sent out to each new fan that signs up to our list. This is where we build a relationship with each new fan, create desire, and eventually ask for the sale. 

Bundling is a good idea, or discounts. 
Bundle something of real value for limited time (LTO) eg a few songs  LTO recommended
One method:  List points of resistance: eg:

Not a serious artist,  I’ll buy later,  Too expensive etc. Send emails to address these issues 

Tenor of email to answer question – eg:  So why do you make music?

To bring Bonding.  Humility.. Journey – Transportation.  Wild 

Email 1   The first email ‘Here is your stuff’   Fan responding to squeeze page
Conversational, explaining what you will get. Info how to download.  Say more emails are on the way.
Email 2   1 day later. News of Blog post. Invite to read it. 
Blog Post.  establishing bonding.  ‘so why do I make music?’    Rock ‘n’ roll
Email 3    More value + social proof.    Can be email or blog?   
Artist to be reckoned with. Famous people mentioned.           From ELO to Spinal Tap
Interesting story. Track not available but as thanks free Download. 

Email 4  The LTO offer  ‘You Rock!’  ??    (xtd-offer) xtd+R2

Email 5 reminder
Email 6 Final 

Lesson 16    
Adding timer to post (template = Sales Page)
Real time Promotion (expires at specific date) OR Evergreen Promotion (expires after implementation)

Go to PayPal  (   Merchant Services ( Create Payment Button  (   eg “BuyNow”

(use Merchant ID,  Custom Advanced features (   Finish Checkout = Thank you page.

Create Button:  --- Select Code (for button links), Embed Code in WP page (change img src as required)

                         --- Use ‘Email Code’ for text links 

Go to Aweber  (  Create New List  ---  for those who subscribe to offer (‘Bundle’)
When someone makes a purchase add them to:  [ mmm xtd-offer ]

Integrate / Configure PayPal (     to be synced with Aweber 

so that  Aweber can deliver the download offer in a separate email. 
Aweber  (  My Apps  (  PayPal 

To Export Lists from Aweber:     MyList  > BackUp / Export

(first time creates back up file, next avail. For export as download file)

Aweber   ‘List Automation’:

Unsubscribe from list (mmm prospects) when subscriber subscribes to [mmm xtd-offer]

Unsubscribe from list (mmm prospects) when subscriber subscribes to [mmm customers]

When someone is added to a list they may need to be unsubscribed from a list!

To make sure they are unsubscribed from a general prospect list when they purchase from you

WP: 

Countdown Dynamite Plugin – Recommended solution.   $9

Scarcity Samurai – Premium plugin. $97

Lesson 17  Publishing Your Autoresponder Series.

Aweber:  First List – Prospects, the list people will subscribe to when they get the free tracks.
Messages  (  Follow Up Series (  Create a Follow Up   (Design page)

Use Test to verify first names etc. are ok.

Click ‘Next’ (Settings page)

Check:   ‘Track Clicks on Website links in this message’ 

Formatit.com  helps keep lines not too wide.

Too many words on one line cause people to stop reading.

Email marketing NB send out emails that look like they are coming from REAL people!

VLC doesn’t convert wav to mp3 @ 160 – bit rate  come s out at 272 & length reports 2/3 shorter!

CyberLink PowerToGo rips to wav

Windows Media must be in Full Screen to see Rip option!


Aweber Sign-on Form   (Lesson 10, Video 3-13)
Make sure the Prospects List is selected! 

- Sign-on forms are list-specific. ie. They will add names to ONE particular List only

 
From MMM Wordpress Media Library

Get code for ‘Download Now’ Button.


Design Form (or use User Template from previous design)        [video 30:00]
Note   Header, Privacy Notice & Footer can be Turned OFF.
Give the new form a Unique Name.  
Select I will install, (  Copy Aweber Javascript Code.


Go To Squeeze Page  -> Custom Fields    [video 34:30]

Enter name  = opt-in
Enter Value = <center>Enter your name and email address below and you'll receive THREE of Dave's singles - FREE</center><br><center>
And Paste Aweber Javascript code beginning

<div class="AW-Form-1288590859"></div> etc..

Also can be entered as a Text Widget for the Default page layout

Lesson 19
Driving Traffic – 2 ways:-

1 Create Content

2 Piggy back on somebody elses content.
Folder for John Oszajca teaching vids:

C:\Users\Annie\music\morganisation\mmm
Unique PayPal ID      HERPJES73YYS4

Can be used instead of email address in Buy Now buttons etc.

shareaholic id=  dave_81


Paul & Michelle Newman

Tweet incl. Foto / Link – use link or foto first so remaining characters can all be text!

Javascript digital download software??

To be honest, I would suggest you to use CMS (Like WordPress) which has great plugins available. Achieving digital media protection is not an easy thing to do. 

You will have to take care of download, payment gateways, media protection etc stuff. Which from scratch can take over 5-6 months. You can simply use CMS and plugins and setup a store in few days :-)

Setup a wordpress blog and install this plugin (http://wordpress.org/extend/plugins/music-store/). It has most of the things you need..

Spend the rest of the time on learning HTML5 and Javascript from beginning. 

MMM Videos:
	Lesson No
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	Video Title
	Video No
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Sample Autoresponder text

Please Confirm Subscription 

Yes, subscribe me to this list. 
If you received this email by mistake, simply delete it. You won't be subscribed if you don't click the confirmation link above.
For questions about this list, please contact:         charles@wpdevshed.com
Each new subscriber will receive your first autoresponse message unless you set the message number higher than 1. If you want your new subscriber to receive neither the autoresponder message nor your follow up message, choose "End of Follow Ups, Broadcast Only" from the message number field. 

Please Confirm Subscription to Morganisation
Click on the link below to confirm that you'd like to receive mail from Dave Scott-Morgan & Morganisation 

If you received this email by mistake, simply delete it. You won't be subscribed if you don't click the link. 

---------------------------------------------

For questions about this list, please contact: 

dave@morganisation.co.uk

SEO
<meta name="keywords" content="keywords,html keywords,meta keywords,keyword data" /> 
This meta tag is not very important. Most search engines don't use the keywords meta tag because it can be manipulated so easily by the web page writer. In other words, many page writers used to put random keywords into the keywords tag, in the hopes that the page would be optimized for those (probably more popular) phrases.

A More Important HTML Meta Tag Than Keywords: Description

If you are going to include meta data on your web pages, you should ignore the keywords tag, and instead use the meta description tag. This is meta data that nearly every search engine uses to describe your web page in their index. And that extra information could mean the difference from a customer clicking on your site for information or someone else's.

HTML Keywords and Search Engines

Instead of using the keywords meta tag, you should think about keywords in the actual content of your web page. These are the terms that the search engines will use to evaluate what the page is about, and thus where it should appear in their search results.
This allows you to first write content that is useful, and then focus on search engine optimization to optimize that content for the keywords you are focusing on for that page.

How to Choose HTML Keywords

When you are choosing the keyword phrase for a web page, you should first focus on just one phrase per web page. It is not a good idea to try to optimize one web page for many different things, as this will confuse not only the search engines, but more importantly your readers.
One strategy that may seem counter-intuitive, but works well for many sites is to choose “long-tail” keywords. These are the keywords that don't get huge amounts of search traffic. Because they aren't as popular with searchers, they aren't as competitive and it's possible to rank higher in search for them. This gets your site noticed and gets you more credibility. And as your site gains credibility it will start ranking higher for more popular terms.

HTML Keywords Generators and Other Keywords Tools

Another way to determine the keywords in your HTML is to use a keyword generator. There are many online tools that will analyze your web page content and tell you how many times various phrases are used on your page. These are typically called keyword density analyzers. That previous link shows you some free ones that I have found, or you can check out keyword density tools recommended by other About.com readers.

<meta name="description" content="Dave Scott-Morgan - former musician with the cosmic British band ELO - leads a multi-media show of original songs, rock ‘n’ roll classics and quintescent ELO hits. The Morganisation show includes a magazine-style interview laced with nostalgic anecdotes of Dave’s experiences in the music business." /> 
<description>

Facebook Promo

Your band is an investment. Just as we put money into our equipment and sound, we should also set aside money for marketing our work.

It’s a daunting task. No one wants to take a gamble on marketing if the outcome is unsure, especially when labels and wealthier artists dump thousands upon thousands into their marketing. But it’s easier than you think. Even better, it can also be cheaper than you think.

Let’s say you only have $100 a month to spend on marketing your music. If you have no idea where to start or how you can get the most bang for your buck, here’s how you might want to split up that cash.


Facebook advertising: $25 to $50

Yep, this could eat up half of your monthly budget, but it’s an important facet of marketing. The way Facebook’s current algorithm works is that posts that aren’t engaged with won’t appear on your fans’ timelines. Even if you have 15,000 fans, if your post gets zero interactions, most of those fans won’t even see it. Is this Facebook’s way of nearly forcing brands to pay up for reach? A little bit. But fortunately, even $5 or $10 could get you significant reach on Facebook.

There are a few ways of going about advertising on Facebook. One way is to promote your whole page for $5 to $10 a day for five days. Ensure you’re drilling down your audience, too. You can target people by interest, so make sure you include your genre, similar artists, and any other important details in your page information.

Another route would be promoting a SoundCloud or YouTube clip that’s posted on your Facebook page. This way, you can also rack up on YouTube views or SoundCloud views, too. For $10 a day for five days, your post could easily reach a minimum of 2,000 to 5,200 people each day. Will this necessarily lead to a corresponding number of likes, views, and listens? Potentially! If your content is written well, it’ll certainly get some love. And if you can’t manage $10 a day, even $5 a day isn’t a bad deal, since it’ll get you a reach of about 980 to 2,600 people daily.

Google AdWords for video: $25 to $50

Obviously, you’ll have to adjust your spend here depending on how much you put towards your Facebook campaign. However, Google AdWords is a great way to invest a chunk of your marketing budget – namely in YouTube’s TrueView, which is AdWords for video. This creates sponsored video ads on YouTube which can lead people to your video, channel, or website.

There’s also a very easy and efficient walk through when creating an ad, which makes this very easy to use and customize. I’d recommend a total of $5 to $10 for five days. Since it’s PPC (pay-per-click), you’ll only be charged each time your ad is clicked – plus, you get to choose the cap on the amount you spend (i.e., your $5). With this budget of $5 to $10 a day, you can easily achieve up to 1,000 impressions daily.

Website, social media, or EPK cleanup: remaining budget

Let’s say you spent $25 between the Facebook ads and Google AdWords, or decided to forgo YouTube TrueView as you don’t have a video to push. Now, you have $25 or $50 left over. Think about spending that on a nice graphic set for an upcoming show, or even hiring a strategist to rework some of your bio or copy on your website. Now, I’m sure any designers reading this are cringing at the thought of only working for $25 on design, but for one or two simple social media graphics, or a new cover photo, that’s surely reasonable.

A final word of warning: when you start marketing your work, people are going to see it – lot’s of ’em – so make sure whatever you’re putting out there is clean and fresh. The last thing you want is money spent on promoting a post or video with poor wording or quality. So be prepared!

As a music marketing strategist, Tyler Allen works with an extensive array of artists, labels, music tech, and music retail entities. Tyler began his music industry career with Sony Music Entertainment and RED Distribution, as well as the advertising industry. He is dedicated to giving veteran artists the tools to preserve their legacy, and new artists the tools to begin theirs (as well as everything in between). Learn more at wtylerconsulting.com.
1. More than just a song --- Tell a story, show your process, and diversify your creativity beyond just music.

In today’s music industry it’s not good enough to just put your music out there overnight and hope people listen. Releasing new music needs an entire campaign around it.
That means a coordinated plan that starts before you release and continues long afterwards. A good release campaign:

· Builds hype before the release with things like storytelling, touring, music videos, teaser single and posts about your process

· Creates anticipation for a release that fans and listeners look forward to

· Shares a release across multiple platforms

· Creates an experience for your fanbase that goes beyond just music

· Makes your project shareable and turns your release into an event

· Nurtures new fans long after a release


2. Is my music good?

Wanna know how to make sure your music is perfect before you release? ASK SOMEBODY!
But to really KNOW  you need a second opinion that’s outside your bubble. Share your unreleased music with people you trust before you release. Valuable feedback before you release is pure gold. Don’t skip it.


3  If you have a ‘here goes nothing’ feeling before you release the release probably isn’t gonna go too well…


4. What did I make and Who wants to hear it?

The best music in the world will never matter if it’s hitting the wrong ears. Before you release you wanna make sure that your music is aimed in the right direction.
Finding the right ears means knowing your communities, genres and spaces that your sound works in.
The first step towards finding the right fans is to figure out what you’re trying to say. What’s the message of your music? What genres are you playing with? Who are your influences?

Knowing exactly what you’re making will help you to put your music in the right places and the right ears.

Most streaming services, aggregators and streaming platforms all require a genre or category tag. Unless you know what to put, your music is never gonna find where it needs to be.

I don’t just mean ‘Rock’ or ‘Hip-hop’ either. If you’re producing within a niche, figure out what it is and release to your niche.

Knowing your own sound and releasing smart is the difference between a casual fan and a super-fan that will stick with you forever.
By Jamie Purpora,  President, TuneCore Music Publishing Administration

If you write songs, and your songs are sold, downloaded, streamed or used in many other ways, they’re generating songwriter royalties for you.  Awesome, right?

Nowadays, the types of songwriter royalties earned fall into two buckets: Physical/Analog Songwriter Royalties (generated from old school music industry), and Digital Songwriter Royalties (generated from the modern digital music industry).  With all of the different ways your compositions can be used in both industry models, there’s a good chance your songs are generating money you’re not even aware of, which means you’re missing out on collecting your money, and that ain’t cool. So, to make sure that stops now, we’ve outlined 13 ways that your songs make you money.

But one note before we begin: each income stream and type of royalty explained below is generated from both the original recording of a song or “composition” (i.e. the Beatles’ version of “Yesterday”), and off of a cover of the song.


Physical/Analog Songwriter Royalties & Revenue

#1. Mechanical Royalties

If you’re serious about getting your music out there, you’re probably selling physical products like CDs, LPs or cassettes (someone must still listen to cassettes…right?).  Every time a unit is sold or manufactured, you earn a mechanical royalty, generated from the reproduction of your song.  Record companies or other entities manufacturing products with your song—like The Gap, W Hotel, Putumayo—pay this royalty.  If the reproduction is in the U.S., the royalty rate is $0.091 per reproduction for songs under five minutes.   A formula rate kicks in set by the U.S. Government for songs over five minutes.  Outside of the U.S., the royalty rate is typically 8%-10% of the list price.

#2. ’Analog’ Public Performance Royalties

Every time there’s a “Public Performance” of your composition, you make money.  Public Performances happen all the time—you play a set at the local pub, your song gets radio play, you hear your track as background music in a restaurant or hair salon—and each time, the songwriter earns money.  So who pays up? AM/FM radio, network TV, bars, restaurants, airplanes, offices, movie theaters…you get the point.  Both in the U.S. and outside the U.S., the royalty rate is determined by a one-to-one negotiation between the Performing Rights Organization (PRO) and the entity where the performance occurred.

#3. Synchronization License Royalties (from the “Distribution” Copyright)

If a film or TV studio, production company or someone else wants to use your composition in a TV show, movie or commercial (hooray!), they need to pay for the synchronization license.  The license fee (both in and outside of the U.S.) is a one-to-one negotiation usually based on several things like the length of the use, how it’s being used (background or up front), the format and the popularity of the production.  Because of all these factors, the fee can range from a few hundred dollars to hundreds of thousands of dollars.

#4. Mechanical Synchronization Royalties

Let’s stay on the topic of Sync for a moment, as there’s also a mechanical royalty generated from the “Reproduction” copyright.  All that publishing lingo means that there’s a per unit royalty payment owed to the songwriter based on the number of units manufactured that include the song (like a greeting card, toy, video game, etc.).  Depending on the type of unit manufactured, entities like Hallmark, toy companies, or video game companies generate and pay this royalty, and the value worldwide is usually based on initial manufactured units.

#5. Print Royalties

As the name suggests, this royalty, generated from the Public Display copyright, has to do with printed materials—lyrics, sheet music, tablature, etc.  When music publishers like Hal Leonard or Alfred Music Publishing create sheet music, or a company prints t-shirts with lyrics on them, they are required to pay a print royalty.  There’s no government rate for this royalty—it’s a one-to-one negotiation.  If we’re talking sheet music, the royalty is usually 15% of retail price, and/or a one-time fee for pressing is negotiated.

Digital Songwriter Royalties & Revenue

#6. Digital Download Mechanical Royalties

If you write a song and distribute it to download music services like iTunes, Amazon, or Google, you’re owed a royalty for every unit of your music that’s downloaded.  This royalty type comes from the “Reproduction” and “Distribution” copyrights, and the royalty payment mirrors physical reproductions: $0.091 per reproduction in the U.S., and generally 8% – 10% of the list price outside the U.S.

#7. Streaming Mechanical Royalties

Streaming is the name of the game these days, and if you distributed your music to digital stores, it’s likely that you chose a few interactive streaming services like Spotify, Rhapsody or Rdio.  In case you’re not familiar with the term, “interactive” means that the user can choose songs, stop, go backwards, create playlists, etc. As was the case with digital downloads, a songwriter is owed a royalty (from the “Reproduction” copyright) for every stream of his or her song on an interactive streaming service.  In the U.S. there’s a government-mandated rate of around $0.005 per stream (expected to grow!), and outside of the U.S. the royalty is typically 8% – 10% of the list price.

#8. Digital Non-Interactive “Streaming” Public Performance Royalties

We talked “interactive,” and now we’re talking “non-interactive.”  A non-interactive streaming service is one through which you can’t pick songs, create playlists, or otherwise “interact” with the music, kind of like AM/FM radio.  A non-interactive stream is a “Public Performance” and therefore generates a songwriter royalty, paid by the streaming service, like Pandora, Slacker, iHeartRadio, Sirius XM Satellite Radio, cable companies, and thousands of other entities.  Worldwide, the royalty rate is determined by a one-to-one negotiation between the PRO and the other entity (generally based on a % of the entity’s Gross Revenue).

#9. Interactive “Streaming” Public Performance Royalties

When someone streams your song on an interactive streaming service like YouTube, Spotify or Rdio, it also counts as a “Public Performance,” which means you’re owed additional songwriter royalties. There’s no set government rate in or outside the U.S.—it’s determined individually by the PRO and the other entity, once again usually based on a % of the entity’s gross revenue.  A few formulas and calculations from the PRO later, and you’ve got a royalty.

#10. Digital Synchronization License

Sync also applies to the digital world.  We all know it’s common for people to create YouTube (or Vimeo) videos that use someone else’s music in the background.  In slightly more technical terms, what’s happening here is that the song is being synchronized with a moving image, and when this happens, a per use license payment is required.

[Exciting news: TuneCore can now help artists make more money on YouTube, as our Music Publishing Administration service includes YouTube monetization. Plus, our new partnership with INDMUSIC helps you develop your channel, which results in even more money for you.]

As far as the royalty rate goes, there is no government rate, just a one-to-one negotiation that sets the per use royalty rate.  It’s typically a percentage of Net Revenue as generated by advertising dollars.

#11. Digital Print

Google any song and you’ll immediately find dozens of sites with the song lyrics, sheet music, or tablature available for your use.  The use of the music on these sites is yet another form of public display, and the lyric sites, musician sites, and even sites with avatars wearing virtual t-shirts with song lyrics (yup, those count) all generate and pay this songwriter royalty.  Once again there’s no government rate set worldwide, and the rate is typically a fee for a specific period of time, and/or a percentage of the site’s gross revenue from paid subscriptions or advertising.

#12. Mechanical Royalty for a Ringtone/Ringback Tone

Ever purchase a ringtone? Or distribute your own to the iTunes store on your phone?  Whenever a ringtone or ringback tone is purchased for a mobile device, a royalty is owed (it’s generated from the “Reproduction” and “Distribution” copyrights).  Music services and telecoms like AT&T, Verizon, T-Mobile, Cricket, Vodafone and more are required to pay mechanical royalties to the tune of $0.24 per ringtone (in the U.S.) and a percentage of gross revenue (outside the U.S.).

#13. Public Performance Royalty for a Ringtone/Ringback Tone

In addition to the royalty generated in the purchase of a ringtone/ringback tone, a songwriter royalty is owed from the public performance that occurs when someone plays the tone outside of the U.S. Once again, the telecoms and music service need to pay up, and the rate is determined by a one-to-one negotiation.

Exhausted from reading this but ready to get the money you’re owed from the use of your compositions? That’s the right attitude! When you get a publishing deal with a publishing administrator, the publishing administrator will license and collect for you worldwide all of the royalties that should be coming to you, the songwriter, and nobody else.  It’s a good idea to get in the know now, because as the music industry landscape keeps evolving, there’s no doubt you’ll soon have more royalties to collect.
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Idioms
	A hot potato
	A penny for your thoughts

	Actions speak louder than words
	Add insult to injury

	An arm and a leg (costs an..)
	At the drop of a hat

	Back to the drawing board
	Ball is in your court

	Barking up the wrong tree
	Be glad to see the back of …

	Beat around the bush
	Best of both worlds

	Best thing since sliced bread
	Bite off more than you can chew

	Blessing in disguise
	Burn the midnight oil

	Can't judge a book by its cover
	Caught between two stools

	Cross that bridge when you come to it
	Cry over spilt milk

	Curiosity killed the cat
	Cut corners

	Don't count your chickens before they’re hatched
	Don't give up the day job

	Don't put all your eggs in one basket
	Drastic times call for drastic measures

	Elvis has left the building
	Every cloud has a silver lining

	Far cry from
	Feel a bit under the weather

	Give the benefit of the doubt
	Hear it on the grapevine

	Hit the nail on the head
	Hit the sack / hay

	In the heat of the moment
	It takes two to tango

	Jump on the bandwagon
	Keep something at bay

	Kill two birds with one stone
	Last straw

	Let sleeping dogs lie
	Let the cat out of the bag

	Make a long story short
	Method to my madness

	Miss the boat
	Not a spark of decency

	Not playing with a full deck
	Off one's rocker

	On the ball
	Once in a blue moon

	Picture paints a thousand words
	Piece of cake

	Put wool over other people's eyes
	See eye to eye

	Sit on the fence
	Speak of the devil!

	Steal someone's thunder
	Take with a grain of salt

	Taste of your own medicine
	straight from the horse's mouth

	Whole nine yards
	Wouldn't be caught dead

	Your guess is as good as mine
	

	Soulful
	Beautiful
	Funky (synth)
	Powerful

	Bright
	High spirited
	Heartfelt
	Pensive

	Laid back
	Frenetic
	Carefree
	Intimate

	Light
	Sinister
	Uplifting
	Nostalgic

	Breezy
	Foot tappin’
	Jaunty
	Acoustic

	Romantic
	Driving
	Reflective
	Epic

	Joyful
	Gentle
	Summery
	Mellow

	Slick
	Wistful
	Melancholy
	Dreamy

	Charming
	Upbeat
	Moody
	Brooding

	Swirling (pianos)
	Stomping
	Classic
	Dramatic

	Cool
	Dark
	Comedy
	

	Smooth
	Fusion (of bluegrass,folk)
	
	

	Luxurious
	Anthemic
	Lounge
	

	
	
	Party
	

	
	
	Jamz
	




Descriptions

Jive bunny’s rock n roll
RUNAWAY

As I walk along I wonder what went wrong
With our love, a love that was so strong
And as I still walk on, I think of the things we've done
Together, a-while our hearts were young

I'm a-walkin' in the rain
Tears are fallin' and I feel the pain
Wishin' you were here by me
To end this misery
And I wonder
I wa-wa-wa-wa-wonder
Why
Ah-why-why-why-why-why she ran away
And I wonder where she will stay
My little runaway, run-run-run-run-runaway


MAYBE BABY, I'll have you
Maybe baby, you'll be true
Maybe baby, I'll have you for me (All for me)
It's funny honey you don't care
You never listen to my prayer
Maybe baby you will love me someday (Someday)
Well, you are the one (You're the one) that makes me glad (You're the one)
And you are the one (You're the one) that makes me sad (You're the one)
When someday (You're the one) you want me (You're the one)
Well, I'll be there, wait and see
Maybe baby, I'll have you
Maybe baby, you'll be true
Maybe baby, I'll have you for me (All for me)

I'm like a Rubber Ball, baby that's all
That I am to you (bouncy, bouncy) (bouncy, bouncy)
Just a rubber ball 'cuz you think you
Can be true to two (bouncy, bouncy) (bouncy, bouncy).
You bounce my heart around (You don't even put her down)
And like a rubber ball, I come bouncin' back to you
Rubber ball, I come bouncin' back to you.

If you - stretch my love 'til it's thin enough to tear
I'll just stretch my arms to reach you anywhere
And like a -
Rubber ball, I'll come bouncin' back to you
Rubber ball, I'll come bouncin' back to you


POETRY IN MOTION
Walkin' by my side
Her lovely locomotion
Keeps my eyes open wide

Poetry in motion
See her gentle sway
A wave out on the ocean
Could never move that way

I love every movement
And there's nothing I would change
She doesn't need improvement
She's much too nice to rearrange

Poetry in motion
Dancing close to me
A flower of devotion
A swaying gracefully

EVERYDAY, it's a gettin' closer,
Goin' faster than a roller coaster,
Love like yours will surely come my way, (hey, hey, hey)

Everyday, it's a gettin' faster,
Everyone says go ahead and ask her,
Love like yours will surely come my way, (hey, hey, hey)

OH CAROL 
I Am But a Fool Darling I Love Though You Treat Me Cruel
You Hurt Me And You Make Me Cry, But If You Leave Me
I Will Surely Die

Darling There Will Never Be Another 'Cause I Love You So
Don't Ever Leave Me Say You'll Never Go
I Will Always Want You For My Sweet Heart
No Matter What You Do Oh Carol I'm Still In Love With You

COME ON EVERYBODY
HAWAI 5 O 

Gonna do the twist and it goes like this…

COME ON LET’S TWIST AGAIN, like we did last summer,
Come on, Let's twist again,
Like we did last year!
Do you remember when, things were really hummin',
Come on, let's twist again,
Twistin'time is here


LET'S DANCE
Hey baby won't you take a chance?
Say that you'll let me have this dance?
Well let's dance; let's dance.
We'll do the twist, the stomp, the mashed potato too.
Any old dance that you wanna do.
Well let's dance; let's dance.
Let's dance.

GREAT BALLS OF FIRE 

You shake my nerves and you rattle my brain
Too much love drives a man insane
You broke my will, oh what a thrill
Goodness gracious, great balls of fire 

You came on over and took over my heart
You came along and moved me honey
I cannot lie you are so fine
Goodness gracious, great balls of fire 

GOOD GOLLY MISS MOLLY, 
sure like to ball.
Good golly, Miss Molly, sure like to ball.
When you're rockin' and a rollin', I can't hear your momma call.

And from the early early mornin' till the early early night
When I caught Miss Molly rockin' at the house of blue lights.
Good golly, Miss Molly, sure like to ball.
When you're rockin' and a rollin', I can't hear your momma call.

Come on, baby    (Do the bump, bump)
Let's do the twist  (Do the bump, bump)
Come on, baby   (Do the bump, bump)
Let's do the twist    (Ooo, the bump, bump)
Take me by my lil' ol' hand, now   (Ooo, na-na-na-now)
And go like this
On your marks (on your mark) Get set (get set)


RUNAROUND SUE

Here's my story, it's sad but true
About a girl that I once knew
She took my love then she ran around
With every guy in town

I should have known it from the very start
This girl would leave me with a broken heart
Now listen people what I'm telling you
Keep away from Runaround Sue, 'cause

I miss her lips and the smile on her face
The touch of her hand and this girl's warm embrace
So if you don't wanna cry like I do
Keep away from Runaround Sue  

Ohh ohohoh

BLUE SUEDE SHOES

Well, it's one for the money,
Two for the show,
Three to get ready,
Now go, cat, go.
But don't you step on my blue suede shoes.
You can do anything but lay off of my blue suede shoes.

WHOLE LOTTA SHAKIN'
Come along my baby, whole lotta shakin' goin' on
Yes, I said come along my baby, baby you can't go wrong
We ain't fakin', whole lotta shakin' goin' on.


Who put the bomp
In the bomp bah bomp bah bomp?
Who put the ram
In the rama lama ding dong?
Who put the bop
In the bop shoo bop shoo bop?
Who put the dip
In the dip da dip da dip?
Who was that man?
I'd like to shake his hand
He made my baby
Fall in love with me (yeah!!)


I got a girl named Bony Moronie
She's as skinny as a stick of macaroni
Ought to see her rock and roll with her blue jeans on
She's not very fat, just skin and bone

I love her and she loves me
We're all happy now as we can be
Making love underneath the apple tree


Bye bye love
Bye bye happiness
Hello loneliness
I think I'm-a gonna cry

Bye bye love
Bye bye sweet caress
Hello emptiness
I feel like I could die
Bye bye my love goodbye

She can't help it
She walks by, the men folk stand in rows
(She can't help it, the girl can't help it)
She winks her eye, the bread slice turn to toast
(She can't help it, the girl can't help it)
She's got a lot of what they call the most
(She can't help it, the girl can't help it)

The girl can't help it, she was born to please
(She can't help it, the girl can't help it)
And if I go to her on my bended knees
(She can't help it, the girl can't help it)

But won’t you kindly be aware
(The girl  can't help it, the girl can't help it)
ROCK AROUND THE CLOCK
One, two, three o'clock, four o'clock rock
Five, six, seven o'clock, eight o'clock rock
Nine, ten, eleven o'clock, twelve o'clock rock
We're gonna rock around the clock tonight

Put your glad rags on and join me, hon'
We'll have some fun when the clock strikes one
We're gon--na rock around the clock tonight
We're gonna rock, rock, rock 'til broad daylight
We're gonna rock, gonna rock it around the clock tonight

We’re gonna rock, rock, rock everybody, roll, roll, roll everybody
We’re gonna rock, rock, rock everybody, roll, roll, roll everybody

We’re gonna rock, rock, rock unto the beat

Wop-bop-a-loom-a-blop-bam-boom


Wake up little Susie, wake up
Wake up little Susie, wake up
We both fell sound asleep
Wake up little Susie and weep
The movie's over, it's four O'clock
And we're in trouble deep
Wake up little Susie, wake up little Susie
We gotta go home …(intro come on everybody)

You ain't nothin' but a hound dog
Cryin' all the time
You ain't nothin' but a hound dog
Cryin' all the time
Well, you ain't never caught a rabbit
And you ain't no friend of mine


I said shake, rattle and roll, shake, rattle and roll
Shake, rattle and roll, shake, rattle and roll

ALL SHOOK UP
A well, I bless my soul, what's wrong with me?
I'm itching like a man on a fuzzy tree
My friends say I'm actin' wild as a bug
I'm in love, I'm all shook up

JAILHOUSE ROCK
The warden threw a party in the county jail
The prison band was there and they began to wail
The band was jumpin' and the joint began to swing
You should've heard those knocked out jailbirds sing

Let's rock, everybody, let's rock
Everybody in the whole cell block
Was dancin' to the Jailhouse Rock


Bah-bah-bah-bah, bah-bah-bah-bah
Bah-bah-bah-bah. bah-bah-bah-bah, at the hop


Everybody needs somebody

Everybody needs somebody to love

Everybody needs somebody

Everybody needs somebody to love

Rock 'n roll is here to stay, it will never die
It was meant to be that way, though I don't know why
I don't care what people say, rock 'n roll is here to stay
(We don't care what people say, rock 'n roll is here to stay)


OH BOY

All of my love
All of my kissin'
You don't know what you've been a-missin'
Oh boy, when you're with me
Oh boy, the world can see
That you, were meant, for me

All of my life
I've been a-waitin'
Tonight there'll be no...hesitatin'
Oh boy, when you're with me
Oh boy, the world can see
That you, were meant, for me

Oh boy, the world can see
That you, were meant, for me 

TEDDY BEAR
Oh baby let me be, your lovin' Teddy Bear
Put a chain around my neck, and lead me anywhere
Oh let me be (oh let him be)
Your teddy bear

I don't want to be your tiger
'Cause tigers play too rough
I don't want to be your lion
'Cause lions ain't the kind you love enough

I just want to be, your teddy bear
Put a chain around my neck and lead me anywhere
Oh let me be (oh let him be)
Your teddy bear

WHEN, when you smile, when you smile at me
Well, well I know our love will always be
When, when you kiss, when you kiss me right
I, I don't want to ever say good night

I need you
I want you near me
I love you
Yes, I do and I hope you hear me

Nut Rocker

Well, gonna do a dance and it goes like this
The name of the dance is the peppermint twist
In a night like this - a peppermint twist

Round and round, up and down
Round and round, up and down
Around and around, and a up and down and a
One, two, three kick, one, two, three jump

TEQUILA
Everybody needs somebody
Everybody needs somebody to love,
Someone to love (x2)
Sometimes I feel, I feel a dissatisfied
When my baby mistreats me,
I never, never, never have a place to hide
I need you, you, you (x4)
I need you
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The Wheel


Drive on to Moscow


Tanya


Red Rose


Don’t Leave me Now


Long Time Coming


Gates of Eternity


Look out on the Horizon
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